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Our ambition for the GE HealthCare brand identity is to signal our unity in 
realizing our common purpose across our entire portfolio and drive business 
growth by strengthening the GE HealthCare parent brand. 
Products across the entire GE HealthCare portfolio should utilize a brand 
identity and design system that is directly derived from the parent brand 
while allowing for some flexibility to enable product-specific expression. 
Consistency and coherence in this approach are essential for reinforcing  
our brand message and to be seen as one GE HealthCare. 
This document will provide guidance on how to bring product brands to  
life in a consistent and engaging way.

 Introduction

Purpose of this document
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The GE HealthCare parent brand should be 
used in any communications that do not  
refer to a specific product or service. This 
includes communications on GE HealthCare 
as a whole, a business unit (e.g., Imaging),  
or a care pathway (e.g., oncology).

Please refer to the GE HealthCare Brand Guidelines for more 
information on the parent brand identity.

All of our products and services are component 
parts of our whole business. The product brand 
identity should be used in any communication 
around a specific product or service within  
GE HealthCare.

Please note: when referring to a feature of a product that may relate 
to a single Offering or a Family, as well as span across the portfolio, 
such as AI, this should be represented through messaging (headline, 
product description or body copy) and not through naming. If messaging 
about AI in relation to a particular product, the product brand design 
system should be used. When messaging about AI and different product 
portfolios are featured, it should be treated in the parent brand look  
and feel.

When to use parent brand identity When to use product brand identity

 Parent brand vs. product brand
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Parent brand: For overarching brand vision and messages
For parent brand, Compassion Purple should be the most dominant color in layouts to reinforce the brand. 
Please refer to the GE HealthCare Brand Guidelines for more information on the parent brand identity. 

 Parent brand vs. product brand visual comparison

Getting from 
here to care

Ehenda voluptiis sequam 

Nonsequi consequam liquis dendi blant 
proris magnis ut ad eos am conse vceatem 
et etum fugia dollabo rempor.

01
02

03

Nonsequi consequam liquis dendi blant proris magnis ut ad 
eos am conse vceatem et etum fugia dollabo rempor.

Nonsequi consequam liquis dendi blant proris magnis ut ad 
eos am conse vceatem et etum fugia dollabo rempor.

Nonsequi consequam liquis dendi blant proris magnis ut ad 
eos am conse vceatem et etum fugia dollabo rempor.

Lorem Ipsum

Imagine what 
we can do

gehealthcare.com#HIMSS24

Pellen es amet
elit in dictum nibh 
est a mattis

• Nulla iaculis est metus, nec dignissim urna pretium vitae 

• Quisque eu dictum felis, eu viverra magna Fusce 
malesuada arcu a dui eleifend, quis accumsan justo 
maximus 

• Vestibulum id molestie risusas interdum ex ac libero 
consequat consectetur malesuada

• Pellentesque ipsum metus, porttitor in commodo eget, 
accumsan id est convallis

Vivamus eu ante ut neque ultrices consectetur. Donec in mi eget lacus 
rutrum vehicula et ac mi. Donec orci ligula, posuere in erat at, luctus 
lacinia arcu. Sed a magna porta, auctor libero quis, porttitor odio. 
Aenean sed ex id augue pulvinar scelerisque. Suspendisse et commodo 
eros. Pellentesque nec enim fringilla.

Nullam vel dui ultricies, dignissim urna vel, feugiat mauris. Nunc at 
suscipit eros. Proin mollis laoreet arcu, eu ullamcorper ante bibendum 
ut. Duis efficitur elit et dictum ultricies. In vel nisi imperdiet magna 
ultrices tincidunt. Cras molestie sit amet neque. Cras vitae sapien ut 
justo molestie fermentum ut at dolor. Interdum et malesuada fames ac 
ante ipsum primis in faucibus mauris faucibus.

Nullam rhoncus luctus tincidunt etiam vitae 
augue neque donec ut justo massa aliquam 
luctus justo nec  habitant morbi 

Product brand: For GE HealthCare product and services
The product brand design system consist of the Compassion Purple bar that anchors our logo with accent color 
and white space to emphasize focus and clarity of information. 

Family™ Offering
Product description

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing
Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Product description
Family™ Offering

Follow+

GE HealthCare teams are changing the future and creating a healthier world. 
Join us to help make a difference, every day. …see more

GE HealthCare
1,913,877 followers
5mo •

340 4 comments • shares

3 posts

Change healthcare 
for good.  

The most complex and 
interesting challenges are 
happening right here at 
GE HealthCare.

Join our team and become 
part of the solution. 

Find out moreLorem ipsum
dolor sit amet

Catherine Estrampes
US & Canada

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed veniam, 
quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliq 
consequat ectetuer adipiscing elit. 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut lao-
reet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorp-
er suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in 
vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et 
iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut lao-
reet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorp-
er suscipit lobortis nisl ut aliquip ex ea commodo consequat. Lorem ipsum dolor sit amet, consectetuer adip-
iscing elit, sed diam nonummy nibh euismod tincidunt ut lao.

Lorem ipsum dolor sit amet
Ut wisi enim ad minim veniam, quis nostrud exerci 
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 
commodo consequat. Duis autem vel eum iriure dolor 
in hendrerit in vulputate velit esse molestie consequat, 

Learn more

Today’s challenges

1.5 – 2mln

CHD 10%

More complex
Harum lab ium antur 
ad quae As eiciet quam ullorem audant et rerovidebis res 
cone esequun totatis nihicat.

Harum lab ium antur 
ad quae As eiciet quam ullorem audant et rerovidebis 
res cone esequun totatis nihicat.

Et que ommo inctas eiciunt 
Bustium quation resci reiumquia ditae vid molor assit, 
qui qui berum eatia pore, aut lab in natures as atem il idia 
aut volupta volupta sa culpa con sequodis solores.

Et que ommo inctas eiciunt 
Bustium quation resci reiumquia ditae vid
olupta volupta sa culpa con sequodis solores.

Address the need 
of your most 
challenging patients
BSI 2.0 – Blood Speckle Henda dist, unt aut fuga. Cumeture 
rnatatis eumquiae pliquid quiae nonsed et et intibustrunt 
aut fugit, solupta venihillit, simusae pe.
 
Que minimaio. Evelest ruptatia voloribus iliae. Archillo quod quae excerovitios audae de 
rersperum qui te consedissit ommolupta que es dia corecus ex ex eturi. Muscillupta is magnis eosam et 
vendam nem. Itatur autecatur? Tiate cume ma dolum vidis delit ulla dolorum re, nam, volor sit et qui 
ommodic totat voluptatis doluptat ut volest modipita sit re volum as sectemo lorest rehenih itatet off icim 
oluptaq uodiorro es cusae pratur, ut facearum quo dolorem es molorrovid ut a sexpliat.

          Vivid Ultra Edition
1   |   Pediatric

Vivid E95

Vivid E95

Name of the product

Vivid Ultra Editio
Pediatric   |   2

01
Harum lab ium antur 
ad quae As eiciet quam 
ullorem audant.

03
Harum lab ium antur 
ad quae As eiciet quam 
ullorem audant et 
rerovidebis res cone 
esequun totatis nihicat.

02
Harum lab ium antur 
ad quae As eiciet quam 
ullorem audant et 
rerovidebis res cone 
esequun totatis nihicat.

Peek into 
 the future of 
 healthcare
Proin id massa quis odio suscipit est 
scelerisque non hendrerit diam. Vivamus 
nibh justo tempus in tempor nec 
tincidunt nec lacus. 

Maecenas porta nibh in ex elementum ultricies. Nulla ut purus nunc. Cras 
rhoncus scelerisque maximus. Pellentesque tempor sem nec cursus blandit. 
Ut egestas lorem a nisl tincidunt tempus. Morbi sagittis risus sit amet 
interdum consequat. In convallis tincidunt turpis ac tincidunt. Aenean vitae 
orci est. Nullam massa massa, gravida quis consequat non, ultrices vitae 
lacus. Duis tempus euismod nisi. Ut eget sagittis leo, sed fi nibus purus. Donec 
dignissim velit quam.

Proin id massa quis odio suscipit scelerisque non hendrerit diam. Vivamus 
nibh justo, tempus in tempor nec, tincidunt nec lacus. Duis non leo facilisis, 
dapibus lorem sit amet, pellentesque erat. Aliquam laoreet mauris urna, 
in commodo est cursus at. Nullam fermentum odio sed massa gravida 
fermentum. Aenean et dolor sagittis, porta massa ut, sollicitudin nulla. Nam 
in magna lorem. Vestibulum rhoncus augue turpis, nec porta diam viverra ac. 
In feugiat urna quis auctor blandit. Quisque sagittis metus augue, vel ornare 
sapien bibendum et. Nam sit amet nibh leo.

Lorem ipsum dolor sit amet

Family™ Offering
Product description

Lorem ipsum dolor sit amet

Family™ 

Offering

Lorem ipsum dolor sit amet

Family™ 

Offering
Product description

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Lorem ipsum
dolor sit amet

Lorem ipsum dolor sit amet

Family™ Offering
Product description

Lorem ipsum dolor sit amet

Family™ 

Offering

Lorem ipsum dolor sit amet

Family™ 

Offering
Product description

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Lorem ipsum
dolor sit amet

Learn more  

Family™ 

Offering

Lorem ipsum 
dolor sit amet, 
consectet elit, 
sedmod ut dolor.

 

 

Create a healing environment, combining state-of-the-art 
technology, innovative design and exceptional thermal 
performance to help newborns thrive

Promote a healthy, nurturing connection between babies and their 
families, allowing parents comfortable, easy access to their babies 
and family-friendly information about the babies' progress.

Offer clinicians enhanced visibility, trending and interaction 
with their tiniest baby with integrated features, including the 
translating and rotating mattress, elevating base and the 
optional in-bed scale

Provide continuous warmth during transport with the addition 
of the Giraffe Shuttle™.

Lorem ipsum 
dolor sit amet, 
consectetuer

Product description

12

Family™ 

Offering  

 

Create a healing environment, combining state-of-the-art 
technology, innovative design and exceptional thermal 
performance to help newborns thrive

Promote a healthy, nurturing connection between babies and their 
families, allowing parents comfortable, easy access to their babies 
and family-friendly information about the babies' progress.

Offer clinicians enhanced visibility, trending and interaction 
with their tiniest baby with integrated features, including the 
translating and rotating mattress, elevating base and the 
optional in-bed scale

Provide continuous warmth during transport with the addition 
of the Giraffe Shuttle™.

Lorem ipsum 
dolor sit amet, 
consectetuer

Product description

12

Family™ 

Offering

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing
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 Brand assets

Product branding assets will draw  
from the same elements outlined  
in our parent brand guidelines, but  
will employ a systematic approach to  
clearly differentiate between the two. 

GE HealthCare Product Brand Guidelines



 Element  
overview

For additional details on our  
visual elements, please refer to  
GE HealthCare’s Brand 
Guidelines.

These are available to download 
from the Brand page of The Beat 
and the Agency Brand Portal. 

Logo 

Typography Color

Graphic device Photography Iconography

Vertical formats

Horizontal formats

Using the graphic device
(A) 
Scale the base graphic device to the shorter 
dimension of the format, maintaining  
the proportion of the rounded corners to the 
size of the graphic device.

(B)  
Extend the graphic device horizontally or 
vertically to the longer dimension of the format 
without scaling the rounded corners.

 A

 B

 B

Hereʼs 
to the 
wonders
of health
Youʼre striving. Weʼre listening. Weʼre 
building a world that makes healthcare 
more seamless, so you can help as 
many patients as possible.

HDlive
Studio+

TM Voluson Expert 22
You set the limits

Learn more

Built 
around you
Lorem ipsum dolor sit amet, adipiscing elit, 
sed diam nonummy nibh euismod tincidunt 
ut laoreet dolore magna aliquam erat volat. 
Lorem ipsum dolor.

Our initiatives

Learn more

$1 billion
Corometrics 250cx Series 
Maternal/Fetal Monitor

$1 billion
Corometrics 250cx Series 
Maternal/Fetal Monitor

30 million
Panda Warmers for newborn.

4 million
Resuscitation System. 

2 billion
Lullaby LED phototherapy 
system

Products Services Resources Specialties Insights Shop About us

The human
side of
healthcare
Lorem ipsum dolor sit amet

Letʼs make care 
more possible
Consectetuer adipiscing elit, 
sed diam nonummy nibh euismod 
tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim 
ad minim veniam, quis nostrud.

Products Services Resources Specialties Insights Shop About usProducts Services Resources Specialties Insights Shop About us Products Services Resources Specialties Insights Shop About us

Envision
whatʼs 
possible

Every step of the way
Weʼre building precise, 
connected, holistic care

Hereʼs to the 
wonders of health

Lorem ipsem
doloressir

Lorem ipsem
doloressir

Lorem ipsem
doloressir

Lorem ipsem
doloressir

6:28
gehealthcare.com

Here for you 
no matter what

Every step of the way

Not quite the crystal ball, but the GE 
HealthCare MRI with Air Recon DL gives 
clearer, sharper images that can detect 
tumors even quicker. 

Empowering
healthcareʼs
heroes

6:28
gehealthcare.com

Explore more >
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 Color   
overview

White
CMYK 
0/0/0/0

RGB  
255/255/255 

HEX 
#FFFFFF

ACCENT

PRIMARY

Turquoise Yellow
Pantone 
7703 C

CMYK  
80/12/9/3

RGB  
69/178/197 

HEX 
#45B2C5

Pantone  
129 C

CMYK 
0/14/90/0

RGB 
248/215/84 

HEX 
#F8D754

Compassion Purple
Pantone  
267 C

CMYK 
81/99/0/0

RGB 
96/34/166 

HEX 
#6022A6

60% 60%40% 40%20% 20%80%

Green
Pantone  
2416 C

CMYK 
80/0/61/0

RGB 
25/187/124 

HEX 
#19BB7C

60%40%20% 80%80%

Coral
Pantone 
4057 C

CMYK 
0/67/56/0

RGB 
243/127/99 

HEX 
#F37F63

60%40%20% 80%

Gray
Pantone 
Cool Gray 1 C

CMYK  
0/0/0/10 

RGB 
228/228/228

HEX 
#E4E4E4

Informed by our brand strategy, the GE HealthCare  
color palette embodies our identity, grounded in 
compassion, innovation, and humanity. 

Use color strategically, not decoratively. Our palette  
should support content and establish information  
hierarchy to communicate succinctly and effectively.

We should not assign specific colors to a particular 
product, product family, group, or team.

Primary palette
Compassion Purple is our primary color. It should  
be the dominant color used in our branded 
communications combined with white space and gray, 
if needed. Black should be used for typography only.

Within a composition, gray helps highlight secondary 
information and balances the contrast of an overly 
white layout. Three additional grays are used solely 
for infographics and are specified in the Infographic 
Guidelines.

Accent palette
Our accent color palette highlights the diversity, 
empathy, and optimism of our brand. As a secondary 
design element, our accent palette should be used to 
categorize and separate information, build hierarchy 
or signify an interactive element. The accent palette 
consists of Turquoise, Yellow, Green, and Coral. 
Tints of our accent colors act as an addendum to the 
accent palette. They are used primarily to highlight 
or differentiate information in infographics, charts, 
and tables. Accent colors should never be used for 
decorative purposes only.  

For further information, please refer to our  
Accent Colors Guidelines.
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 Product brand  
design system
Our product brand assets and  
design system are derived from the  
GE HealthCare parent brand. The design 
system is comprised of key elements that 
drive visual consistency and clarity of 
information in product brand assets.

GE HealthCare Product Brand Guidelines



 Product brand design 
system overview

Lorem ipsum dolor sit amet

Family™ Offering
Product description

Lorem ipsum dolor sit amet

Family™ 

Offering

Lorem ipsum dolor sit amet

Family™ 

Offering
Product description

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Lorem ipsum
dolor sit amet

Ehenda voluptiis sequam Udaeperiorum eostio Harum lab ium antur

Product description
Family™ Off ering

6© 2023 GE HealthCare. GE is a trademark of General Electric Company used under trademark license.

Family™ 
Off ering
Nonsequi consequam liquis dendi 
blant proris magnis ut ad eos am conse 
vceatem et etum fugia dollabo rempor.

Udaeperiorum eostio

1.3
Henda dist, unt aut fuga. 
Ut volenia cor apist magni 
dolore cusande ndunt.

Ehenda voluptiis sequam 

$2M
Henda dist, unt aut fuga. 
Ut volenia cor apist magni 
dolore cusande ndunt.

Harum lab ium antur

9
Harum lab ium antur ad quae 
maxim nullupt atiorpo. Ihillia 
nistorest, cori dolutat.

Udaeperiorum eostio

20
Harum lab ium antur ad quae 
maxim nullupt atiorpo. Ihillia 
nistorest, cori dolutat.

Ehenda voluptiis sequam 

35.000
Udaeperiorum eostio. Landem 
voluptat lam volut a con 
nonsequam quatis qui.

Harum lab ium antur

1900
Udaeperiorum eostio. Landem 
voluptat lam volut a con 
nonsequam quatis qui.

5© 2023 GE HealthCare. GE is a trademark of General Electric Company used under trademark license.

Suspendisse

•  Integer imperdiet sem placerat lacinia 
tristique am in lacus a turpis laoreet 
volutpat

•  Cras fi nibus eros non odio molestie,
a vestibulum purus euismod praesent 
volutpat est eu ultricies interdum.

•  Maecenas ultricies metus sit amet 
semper feugiati in orci ultricies, 
commodo nulla in tempus

•  Nam pellentesque ante in pulvinar 
fermentum etiam ac tellus at arcu 
molestie pellentesque

•  Nulla convallis turpis tincidunt, 
gravida ipsum ut fringilla magna

8© 2023 GE HealthCare. GE is a trademark of General Electric Company used under trademark license.

Family™ Offering
Product description

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing
Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Product description
Family™ Offering

Family™ 

Offering

Lorem ipsum 
dolor sit amet, 
consectet elit

Learn more  Learn more  

Family™ Offering

Lorem ipsum 
dolor sit amet, 
consectet elit, 
sedmod dolor
Lorem ipsum dolor sit amet, 
consectet adipiscing elit sed. 

Advertisement/one-pager One-pager Brochure cover Inside

Presentation

Digital banners LinkedIn banners

Morbi acerenti  
suscipit dit ve
xestibulum uto 
orna sapien.

Social media posts

Nam pretium lorem non lacinia elementum.

Vestibulum tempor 
augue a dui cursus 
accumsan vel non ex. 

Praesent lobortis quis 
ante non laoreet. 

$1.6M
In hac habitasse 
platea dictumst.

>40 >5%

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Aenean tempor mauris ut 
mi pellentesque efficitur

Family™ 

Offering
Lorem ipsum
it amet dolors 
consectetur.

The product brand design system 
is built on a systematic approach 
that allows for flexibility to 
be utilized across multiple 
businesses and applications.

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Family™

Offering
Lorem ipsum dit 
amet, le condis 
ditrem sectetuer
Lorem ipsum dolor sit amet, con 
ditrem  sectetuer adipiscing

Family™

Offering

 

 

Create a healing environment, combining state-of-the-art 
technology, innovative design and exceptional thermal 
performance to help newborns thrive

Promote a healthy, nurturing connection between babies and their 
families, allowing parents comfortable, easy access to their babies 
and family-friendly information about the babies' progress.

Offer clinicians enhanced visibility, trending and interaction 
with their tiniest baby with integrated features, including the 
translating and rotating mattress, elevating base and the 
optional in-bed scale

Provide continuous warmth during transport with the addition 
of the Giraffe Shuttle™.

Lorem ipsum 
dolor sit amet, 
consectetuer

Product description

12

Family™ 

Offering  

 

Create a healing environment, combining state-of-the-art 
technology, innovative design and exceptional thermal 
performance to help newborns thrive

Promote a healthy, nurturing connection between babies and their 
families, allowing parents comfortable, easy access to their babies 
and family-friendly information about the babies' progress.

Offer clinicians enhanced visibility, trending and interaction 
with their tiniest baby with integrated features, including the 
translating and rotating mattress, elevating base and the 
optional in-bed scale

Provide continuous warmth during transport with the addition 
of the Giraffe Shuttle™.

Lorem ipsum 
dolor sit amet, 
consectetuer

Product description

12

Family™ 

Offering

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Lorem ipsum dolor 
amet consectetue
Use code ANNICI10.*

������������

Family™ 

Offering
Lorem ipsum dolor 
amet consectetue
Use code ANNICI10.*

������������

Family™ 

Offering Learn more  

����������������������������
���������������������������
��������������������������
�

Family™

Offering
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Lorem ipsum dolor sit amet

Family™ Offering
Product description

Lorem ipsum dolor sit amet

Family™ 

Offering

gehealthcare.com

Family™ 

Offering

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Lorem ipsum
dolor sit amet

Lorem ipsum
dolor sit amet

To distinguish from the parent 
brand, we’ve outlined the key 
elements that contribute to the 
visual consistency of product brand:

•	 Layout and grid 

•	 Logo and placement

•	 Family and Offering lock-ups 
and product description

•	 Primary and accent colors

•	 Imagery

•	 Graphic shape

•	 White space

The following pages break down 
the foundational elements for 
product brand. 

Please note that we have added 
the new weight of Source Sans Pro 
Light into the product brand design 
system. This is to create visual 
delineation between Family and 
Offering for this use case only.

 Product brand design 
system elements

Family™ Offering
Product description

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Graphic device 
Used as a holding shape; to 
highlight copy; or frame an image

Imagery
Focused on product or  
product in use

Layout and grid
We’ve established a 
grid system to help set 
consistent compositions

Logo and placement
Logos placed in a Compassion 
Purple bar

Family and Offering and 
product description
Family and Offering lock-ups 
should be visually separated 
from the headline and body 
copy to give prominence to the 
product or service name

White space
The layouts should always 
feature more white space than 
brand-led designs within a 
composition

Other layout examples

Accent color
Accent colors must 
be used only for 
functional elements

Nam pretium lorem non lacinia elementum.

Vestibulum tempor 
augue a dui cursus 
accumsan vel non ex. 

Praesent lobortis quis 
ante non laoreet. 

$1.6M
In hac habitasse 
platea dictumst.

>40 >5%

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Aenean tempor mauris ut 
mi pellentesque efficitur

Family™ 

Offering

Lorem ipsum
it amet dolors 
consectetur.
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Using a grid, we outline the 
foundational elements and 
placement of the graphic bar 
and logo, white space/imagery, 
and accent color.

Format:
Start with your base layout  
as a vertical or horizontal 
orientation. 

Margins: 
Create margins that are based 
on 0.65x of the x-height of the  
GE HealthCare Monogram. 

When creating the area of the 
Compassion Purple bar—the 
container for our logo—the 
distance at the top and bottom 
of the logo should be 0.5x of the 
x-height of the Monogram. 

Accent color: 
Accent colors can fit within 
the 0.65x margin or 0.5x of the 
x-height of the Monogram when 
not anchored to the margin.

White space/imagery:  
Layouts should always 
feature white space within 
a composition for clarity of 
information. Additionally, we 
can replace the white space 
with full-bleed imagery when 
we want to create a stronger 
visual impact.

 Layout and grid

0.65x

0.65x

0.5x

0.5x

0.65x

0.5x

0.5x

0.5x

0.65x

Margins

Graphic bar

Accent color

X represents the height of the Monogram

White space/
imagery

Accent color

Vertical layout

0.65x

0.65x

0.5x

0.5x

0.5x

0.5x

Horizontal layout
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A key identifier and anchor for 
the product brand is the use of 
the GE HealthCare logo within 
a Compassion Purple bar. This 
bar can be positioned at the top 
or bottom of the composition. 
The logo can be left- or right-
aligned based on the needs of 
the application. In multi-format 
applications, the Compassion 
Purple bar is required only on  
the first (cover) page.

In accordance to our Brand 
Guideline, neither our  logo  
or GE HealthCare in text can  
be combined or locked up  
with a product name or PDx 
product logo. 

 Logo placement
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To maintain brand consistency, here are 
few use cases to avoid. 

Family
Offering™

Learn more  

Family™

Offering
Lorem ipsum dolor sit amet, 
consectet adipiscing elit, sed 
mod tincidunt ut dolor. 

Learn more  

 Logo  
don’ts

Don’t change the ratio of the Compassion Purple bar and the 
accent color bar. The logo size relationship should not be 
changed or be too small.

Don’t put the logo in a graphic device holding shape. The 
Compassion Purple bar with logo should be anchored at the top 
or bottom to reinforce the equity in the GE HealthCare brand.

Lorem ipsum
dolor sit amet

April 2024

Family™

Offering

Family™

Offering
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat 
volutpat. 

Lorem ipsum dolor sit amet

Family™

Offering
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat 
volutpat. 

Lorem ipsum dolor sit amet

April 2024

Headline
goes here

Family™

Offering

Don’t put an accent color as a decorative element with the 
Compassion Purple bar. Accent colors should only be used for 
functional reasons.  

Don’t center the logo. It should be left- or right-justified 
within the layout.

Family™

Offering
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat 
volutpat. 

Lorem ipsum dolor sit amet

Family™

Offering
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat 
volutpat. 

Lorem ipsum dolor sit amet

Don’t use GE HealthCare logo without the Compassion Purple 
bar. The execution without the bar is reserved for parent brand.

Don’t use the stacked logo. Instead use our primary horizontal 
logo. The stacked logo is for when an application has limited 
space.
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gehealthcare.com

Definium™ 

Pace
Digital X-ray system

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

gehealthcare.com

Family™ 

Offering
Product description

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

Illustrative example of Family and Offering name

Naming application

Family names are reserved for signature, flagship suites of 
related products or solutions sharing a distinctive, customer-
relevant commonality based on a distinct technology or customer 
application. The Family name should be locked up along with the 
product Offering, with visual emphasis placed on the Family name 
to establish the brand. For example, Voluson and SIGNA are Family 
names.

Offering names are individually marketed products or solutions 
addressing a specific customer need. They may be part of a Family, 
but not necessarily. For example, SWIFT and Patient Manager are 
Offering names. Offering names can be either generic or suggestive, 
as per naming recommendation. Generic descriptive Offering 
names may not require the product description underneath.  
If used, Tier names should be attached to the Offering names.

Product descriptions could be placed with Family and Offering but 
should have less prominence within the layout, and should instead 
appear as a smaller third tier in the lockup or in subhead copy. 

The product description provides valuable clarity as the customer 
navigates our vast product portfolio. We would therefore 
recommend using a succinct description to support the Family  
and Offering name to establish the elemental function of the 
product or service. There are instances however, when using a 
description is not necessary, such as when the function of the 
product is abundantly clear through imagery or headline. 

Branded Ingredients & Features can be marketed independently, 
in which case they should be treated as Product brands. If used in 
conjunction with the Family and Offering, Ingredients & Features 
should be mentioned in the product description line.

For product naming details please reference the Naming Strategy 
Playbook, due to be released Q2 2025.
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Lorem ipsum dolor sit amet

Family™ Offering
Product description

Lorem ipsum dolor sit amet

Family™ 

Offering

Lorem ipsum dolor sit amet

Family™ 

Offering
Product description

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Lorem ipsum
dolor sit amet

This page offers guidance on how to  
set our Family and Offering lock-up 
with size relationship of product 
descriptions, headlines, and body copy. 
Use of Source Sans Pro Light is specific 
to the typographic treatment for  
product Offerings.

 Type treatment

Family™

Offering
Family™ Offering

Family  
Set in Source Sans 
Pro SemiBold

Stacked version One-line version

Offering   
Set in Source Sans 
Pro Light

Type setting 
Please follow this guidance for Family and Offering (product name or services) that are unique to product brand.  
You can choose between the stacked version or the single-line version based on the available space in the layout.

Size relationship 
While there’s a wide range of applications with varying levels of information, this can help you establish coherence using 
a consistent size relationship of information.

Bold Family and Offering with product description

Learn more  Learn more  

Family™ Offering

Nostrud exercim 
setation ullam 
corper suscipes

Messaging-led

Lorem ipsum dolor sit amet

Family™ Offering
Product description

Lorem ipsum dolor sit amet

Family™ 

Offering

Lorem ipsum dolor sit amet

Family™ 

Offering
Product description

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Lorem ipsum
dolor sit amet

Family and Offering, product description with body copy

Product description  
Set at 65% smaller 
than Family and 
Offering.

It’s not always locked  
up with Family and 
Offering but can be in 
close proximity to it.

Family and 
Offering 
Set at 65% smaller 
than headline

Product 
description  
Set at 65% smaller 
than Family and 
Offering
Body copy 
Set at 65% smaller 
than product 
description

Family and Offering are set in the same font size. 

As a general rule of 
thumb, in order to 
drive inherent equity 
in the GE HealthCare 
brand, the height of 
the Family Offering 
text should not 
exceed the height of 
the Monogram in the 
same application.
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Avoid using these type treatments on our 
design applications. 

 Type treatment  
don’ts

Don’t put typography on top of a busy photo. Instead use the 
graphic device as a holding shape on a white background.

Don’t separate Family and Offering. They should be locked  
up together.

Don’t put Family and Offering in the same 
font weight. Family and Offering should be 
in Source Sans Pro SemiBold and Offering 
should be in Source Sans Pro Light.

Don’t change the Family and Offering type 
hierarchy. It should be set at the same  
font size.

Don’t highlight Family or Offering in 
Compassion Purple. Both Family and 
Offering should always be in black.

Family™

Offering
Product descriptionProduct description

Family™

Offering
Product descriptionProduct description

Family™ Family™ Family™ 

Product description
Offering

Headline
goes here
Headline
goes here

Family™

Offering

Product descriptionProduct description

Family™

Offering

Product descriptionProduct description

Family™
Offering

Family™

Offering
Product descriptionProduct description

Family™

Offering
Product descriptionProduct description

Family™ Family™ Family™ 

Product description
Offering

Headline
goes here
Headline
goes here

Family™

Offering

Product descriptionProduct description

Family™

Offering

Product descriptionProduct description

Family™
Offering

Family™

Offering
Product descriptionProduct description

Family™

Offering
Product descriptionProduct description

Family™ Family™ Family™ 

Product description
Offering

Headline
goes here
Headline
goes here

Family™

Offering

Product descriptionProduct description

Family™

Offering

Product descriptionProduct description

Family™
Offering

gehealthcare.com

Product description
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore 
magna aliquam erat volutpat. 

Family™

OfferingLorem ipsum
dolor sit amet

Family™

Offering

April 2024

Headline
goes here
Offering

Family™
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To maintain brand consistency, here are 
few use cases to avoid. 

Lorem ipsum dit 
amet, le condis 
ditrem sectetuer

Family
Offering™

Lorem ipsum dolor sit amet, con 
ditrem  sectetuer adipiscing

Family™

Offering

Lorem ipsum dolor sit 
amet, consectetuer dos 
adipiscing elit, diam non 
ummy nibh euismod  

Family
Offering™

Learn more  

Lorem ipsum dolor sit 
amet, consectetuer dos 
adipiscing elit, diam 
non ummy nibh euism  

 Accent color  
don’ts

Don’t use multiple colors in a single-format application. Keep only 
one highlighted section. Refer to our accent color ratios section on 
page 21 for more details.

Don’t use Compassion Purple as a dominant color. When 
communicating about a particular product, this system leverages 
a larger amount of white space to add consistency across all our 
product marketing as well as giving space to the greater amount 
of technical information often associated with product marketing.

Don’t use accent colors or Compassion Purple behind a product 
image. A neutral background can be the best way to showcase 
our products.

Pediatric   |   2

aut volupta volupta sa culpa con sequodis solores.

Address the need 
of your most 
challenging patients
BSI 2.0 – Blood Speckle Henda dist, unt aut fuga. Cumeture 
rnatatis eumquiae pliquid quiae nonsed et et intibustrunt 
aut fugit, solupta venihillit, simusae pe.
 
Que minimaio. Evelest ruptatia voloribus iliae. Archillo quod quae excerovitios audae de 
rersperum qui te consedissit ommolupta que es dia corecus ex ex eturi. Muscillupta is magnis eosam et 
vendam nem. Itatur autecatur? Tiate cume ma dolum vidis delit ulla dolorum re, nam, volor sit et qui 

oluptaq uodiorro es cusae pratur, ut facearum quo dolorem es molorrovid ut a sexpliat.

1   |   Pediatric

Helping the helpers

Making healthcare more human 

30% 74% 53% 11%
Aenean in tempor mauris, a dignissim leo. Nam dolor 
orci, aliquam in dictum nec, lacinia nec ipsum. 
Vestibulum ante ipsum primis in faucibus orci luctus et 
ultrices posuere cubilia curae; Quisque auctor mattis 
leo, at blandit dolor tempus quis. Quisque eu felis 
dolor. Nulla lacinia nibh eu arcu ultrices laoreet. Lorem 
ipsum dolor sit amet, consectetur adipiscing elit. 
Pellentesque scelerisque lorem ac dolor placerat 
congue nec vitae ipsum. 

Todayʼs challenges

Vestibulum quis justo arcu. In hac habitasse platea
sit amet elit gravida, facilisis odio id.

Harum lab ium antur 
ad quae As eiciet quam ullorem 
audant et rerovidebis res cone 
esequun totatis nihicat.

Harum lab ium antur 
ad quae As eiciet quam ullorem 
audant et rerovidebis res cone 
esequun totatis nihicat.

03
Harum lab ium antur 
ad quae As eiciet quam 
ullorem audant et 
rerovidebis res cone 
esequun totatis nihicat.

01
Harum lab ium antur 
ad quae As eiciet quam 
ullorem audant et 
rerovidebis res cone 
esequun totatis nihicat.

02
Harum lab ium antur 
ad quae As eiciet quam 
ullorem audant et 
rerovidebis res cone 
esequun totatis nihicat.

 fo erutuf eht 
erachtlaeh 

Proin id massa quis odio suscipit est 
scelerisque non hendrerit diam. Vivamus 
nibh justo tempus in tempor nec 
tincidunt nec lacus. 

Maecenas porta nibh in ex elementum ultricies. Nulla ut purus nunc. Cras 
rhoncus scelerisque maximus. Pellentesque tempor sem nec cursus blandit. 
Ut egestas lorem a nisl tincidunt tempus. Morbi sagittis risus sit amet 
interdum consequat. In convallis tincidunt turpis ac tincidunt. Aenean vitae 
orci est. Nullam massa massa, gravida quis consequat non, ultrices vitae 

dignissim velit quam.

Proin id massa quis odio suscipit scelerisque non hendrerit diam. Vivamus 
nibh justo, tempus in tempor nec, tincidunt nec lacus. Duis non leo facilisis, 
dapibus lorem sit amet, pellentesque erat. Aliquam laoreet mauris urna, 

Peek into 

in commodo est cursus at. Nullam fermentum odio sed massa gravida 
fermentum. Aenean et dolor sagittis, porta massa ut, sollicitudin nulla. Nam 
in magna lorem. Vestibulum rhoncus augue turpis, nec porta diam viverra ac. 
In feugiat urna quis auctor blandit. Quisque sagittis metus augue, vel ornare 
sapien bibendum et. Nam sit amet nibh leo.

Don’t use too many accent colors in a multi-format application. Instead you can use 
harmonizing colors like its tints or grays as a way to create hierarchy of information. 
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For product brand, Family and 
Offering lock-ups should be visually 
separated from the headline and 
body copy to give prominence to 
the product or service name. 

The examples on the right illustrate 
various size relationships, treatments, 
and hierarchies between Family, Offering, 
description, and headline/body copy.

Family should be locked up along with 
product Offering with visual emphasis 
on the family name. It can be stacked 
(two lines) or on one line but should be 
visually separated from the headline and 
body copy. Product descriptions could 
be placed with Family and Offering but 
should appear smaller within the layout.

Lorem ipsum dolor sit amet

Family™ Offering
Product description

Lorem ipsum dolor sit amet

Family™ 

Offering

Lorem ipsum dolor sit amet

Family™ 

Offering
Product description

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Lorem ipsum
dolor sit amet

Family™ Offering
Product description

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing
Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Product description
Family™ Offering

 Family and Offering and product description  
Hierarchy

Lorem ipsum dolor sit amet, con 
sectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim. 

Product description

Lorem ipsum dolor

Family™

Offering

Lorem ipsum dolor sit amet, con 
sectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim. 

Product description

Lorem ipsum dolor

Family™

Offering
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 Family and Offering  
Product and messaging-led

As a way to offer flexibility around 
different communication needs,  
references on this page illustrate 
various treatments of the Family 
and Offering lock-ups to showcase 
product or messaging-led 
applications.

Family™ Offering
Product description

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Lorem ipsum
dolor sit amet

April 2024

Family™

Offering

Lorem ipsum
dolor sit amet

April 2024

Family™

Offering

Learn more  Learn more  

Family™ Offering

Nostrud exercim 
setation ullam 
corper suscipes

gehealthcare.com

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Lorem ipsum
dolor sit amet

Family™ 

Offering

Messaging-led typography hierarchy

The headline should be larger than the Family and Offering. Depending on 
the space and amount of content, the Family and Offering can be smaller, 
but they should never be smaller than the body copy.

Product-led typography hierarchy

The Family and Offering lock-up should be prominently displayed as the highest 
element in the type hierarchy and visually separated from the body copy.

Lorem ipsum dolor sit

Family™

Offering
Product description
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. 

Lorem ipsum dolor sit

Family™

Offering
Product description
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. 

Learn more  

Family™ 

Offering

Lorem ipsum 
dolor sit amet, 
consectet elit, 
sedmod ut dolor
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Overview 
In the product brand design system, primary and accent color usage 
differs from the parent brand. Compassion Purple should be used 
to contain our logo in the bar as an anchor to the design. Accent 
colors should follow the functional uses outlined in our Accent 
Color Guidelines The product brand design system strategically 
utilizes fields of white space in compositions to enhance focus and 
clarity of information. These examples demonstrate approximate 
color palette ratios in our product brand design system. Due to our 
varying application sizes, the ratio of accent colors usage may vary.

Product brand color ratio with bar and graphic device 
Accent colors should be used as a secondary element for 
functionality only. They can either appear in a bar or contain small 
text within a graphic device.

Product brand color ratio with highlighted text 
When there is no image and/or the message needs to play a bigger 
role within the layout, text can be highlighted using an accent-
colored graphic device. This should only be used in a multi-format 
execution like a presentation, brochure, or in social media.

Primary ratio without accent color 
The use of accent colors is recommended but not required. In 
certain cases,  when there’s no functional content or there’s a need 
to simplify the layout, the accent color can be omitted and the 
graphic device bar may be replaced with light grays.

Product brand color ratio with accent color in 
bar and graphic device

20% Compassion Purple 
75% White/imagery/gray 
5% Accent colors

Product brand color ratio with 
highlighted text or headlines

20% Compassion Purple 
40% White 
40% Accent colors

Product brand ratio without accent color

20% Compassion Purple 
80% White/gray

 Color use accent color  
ratios for product brand

Family™ Offering

Lorem ipsum 
dolor sit amet, 
consectet elit, 
sedmod dolor
Lorem ipsum dolor sit amet, 
consectet adipiscing elit sed. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Aenean tempor mauris ut 
mi pellentesque efficitur

Family™ 

Offering
Lorem ipsum
it amet dolors 
consectetur.

Nam pretium lorem non lacinia elementum.

Vestibulum tempor 
augue a dui cursus 
accumsan vel non ex. 

Praesent lobortis quis 
ante non laoreet. 

$1.6M
In hac habitasse 
platea dictumst.

>40 >5%

Learn more  

Family™ Offering

Lorem ipsum 
dolor sit amet, 
consectet elit, 
sedmod dolor
Lorem ipsum dolor sit amet, 
consectet adipiscing elit sed. 

Family™ Offering
Product description

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing
Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Product description
Family™ Offering

Family™ Offering
Product description

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Family™ Offering
Product description

Lorem ipsum dolor sit amet

Family™ Offering
Product description

Lorem ipsum dolor sit amet

Family™ 

Offering

Lorem ipsum dolor sit amet

Family™ 

Offering
Product description

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Lorem ipsum
dolor sit amet

Lorem ipsum dit 
amet, le condis 
ditrem sectetuer

Family™

Offering

Lorem ipsum dolor sit amet, con 
ditrem  sectetuer adipiscing

Lorem ipsum 
dolor sit amet, 
consectetur 
adipiscing elit.

Family™ Offering
Product descriptionProduct description
Family™ Offering

Lorem ipsum dolor
sit amet consectetuer
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Single-format applications

Accent colors on single-format mediums follow our color ratio of 20% Compassion Purple, 
75% white/imagery, and 5% accent color within the individual asset.

Advertisement

Brochure cover and inside

Presentations

Social media carousels

Banner ads

Multi-format applications

Once our product brand rules are established, accent colors in multi-format media should follow a macro approach to color 
ratios across the entire asset. It’s important not to overwhelm the space with too many accent colors. Limit the use to 1-2 accent 
colors per page, and use gray to neutralize and divide the space. For the inside spread, the use of accent colors should follow the 
same guidance set in our Accent Color Guidelines.

 Product brand accent color ratios  
Single and multi-format applications

Ehenda voluptiis sequam Udaeperiorum eostio Harum lab ium antur

Product description
Family™ Off ering

6© 2023 GE HealthCare. GE is a trademark of General Electric Company used under trademark license.

Family™ 
Off ering
Nonsequi consequam liquis dendi 
blant proris magnis ut ad eos am conse 
vceatem et etum fugia dollabo rempor.

Udaeperiorum eostio

1.3
Henda dist, unt aut fuga. 
Ut volenia cor apist magni 
dolore cusande ndunt.

Ehenda voluptiis sequam 

$2M
Henda dist, unt aut fuga. 
Ut volenia cor apist magni 
dolore cusande ndunt.

Harum lab ium antur

9
Harum lab ium antur ad quae 
maxim nullupt atiorpo. Ihillia 
nistorest, cori dolutat.

Udaeperiorum eostio

20
Harum lab ium antur ad quae 
maxim nullupt atiorpo. Ihillia 
nistorest, cori dolutat.

Ehenda voluptiis sequam 

35.000
Udaeperiorum eostio. Landem 
voluptat lam volut a con 
nonsequam quatis qui.

Harum lab ium antur

1900
Udaeperiorum eostio. Landem 
voluptat lam volut a con 
nonsequam quatis qui.

5© 2023 GE HealthCare. GE is a trademark of General Electric Company used under trademark license.

Lorem ipsum dolor sit amet

Family™ Offering
Product description

Lorem ipsum dolor sit amet

Family™ 

Offering

Lorem ipsum dolor sit amet

Family™ 

Offering
Product description

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Lorem ipsum
dolor sit ametFamily™ Offering

Product description

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Nam pretium lorem non lacinia elementum.

Vestibulum tempor 
augue a dui cursus 
accumsan vel non ex. 

Praesent lobortis quis 
ante non laoreet. 

$1.6M
In hac habitasse 
platea dictumst.

>40 >5%

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Aenean tempor mauris ut 
mi pellentesque efficitur

Family™ 

Offering
Lorem ipsum
it amet dolors 
consectetur.

Lorem ipsum 
dolor sits amet, 
consectetuer
Create a healing environment, combining state-of-the-art 
technology, innovative design and exceptional thermal 
performance to help newborns thrive

Promote a healthy, nurturing connection between babies 
and their families, allowing parents comfortable, easy 
access to their babies and family-friendly information 
about the babies' progress.

Product description

10Lor samus sam suntecum 
et verepudam qui andite 

40Lor samus sam suntecum et 
verepudam qui nonessinti 

30omnihil inctian delendant 
rerat quam nias del et acea 
qui ius solupta tature

20nonessinti ommodiassi apitios 
ut ad quis il idenese ere esti 

Lorem ipsum dolor
sit amet consectetuer

Family™ 

Offering

Product description
Family™ Offering

Lorem ipsum dolor sit

Lorem ipsum 
dolor sit amet, 
consectetur 
adipiscing elit

Morbi acerenti  
suscipit dit ve
xestibulum uto 
orna sapien

Learn more  

Family™

Offering

Learn more  

Lorem ipsum 
dolor sit amet 
consectet

Family™ 

Offering

Lorem ipsum 
dolor sit amet, 
consectet elit

Learn more  

Learn more  

Family™ 

Offering

Lorem ipsum 
dolor sit amet, 
consectet elit, 
sedmod ut dolor

Learn more  

Family™ 

Offering

Lorem ipsum 
dolor sit amet, 
consectet elit, 
sedmod ut dolor

Learn more  

Family™ 

Offering

Lorem ipsum 
dolor sit amet, 
consectet elit, 
sedmod ut dolor

Product Brand Guidelines    |    April 2025 © 2025 GE HealthCare   22

https://thebeat.gehealthcare.com/content/news/article/65c50c9b8835d21be79b0be9


 Accent color usage

Our graphic device can be used with  
an accent color to highlight 
short descriptions or body copy 
and can extend to highlight a 
product descriptor or call out.

As in our parent brand, accent colors 
must be used as functional elements. 
They can be used as a CTA, for links, 
and to highlight text.

Product description
Family™ Offering

Lorem ipsum dolor sit

Family™ Offering
Product description

Learn more  

Family™ Offering
Product descriptionProduct description
Family™ Offering

Learn more  

In social posts, an accent 
color can be used to 
highlight headlines or 
as part of a section of 
information.

Lorem ipsum 
dolor sit amet, 
consectetur 
adipiscing elit

Morbi acerenti  
suscipit dit ve
xestibulum uto 
orna sapien

Learn more  

Family™

Offering

Learn more  

Family™ 

Offering

Lorem ipsum 
dolor sit amet, 
consectet elit, 
sedmod ut dolor

Learn more  

Lorem ipsum 
dolor sit amet 
consectet
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 Accent color usage

A single accent color should not be 
assigned to a specific business  
unit and should be alternated 
periodically to provide balance and 
harmony in color usage.

Using product brand applications 
without accent colors is also acceptable. 
The examples on the right demonstrate 
how layouts can preserve the look  
and feel of the design system without 
use of accent colors.

Family™ Offering

Lorem ipsum 
dolor sit amet, 
consectet elit, 
sedmod dolor
Lorem ipsum dolor sit amet, 
consectet adipiscing elit sed. 

Learn more  

Family™ 

Offering

Lorem ipsum 
dolor sit amet, 
consectet elit, 
sedmod ut dolor

Family™ 

Offering

Lorem ipsum 
dolor sit amet, 
consectet elit

Learn more  

Lorem ipsum dit 
amet, le condis 
ditrem sectetuer

Family™

Offering

Lorem ipsum dolor sit amet, con 
ditrem  sectetuer adipiscing

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Aenean tempor mauris ut 
mi pellentesque efficitur

Family™ 

Offering
Lorem ipsum
it amet dolors 
consectetur.

Nam pretium lorem non lacinia elementum.

Vestibulum tempor 
augue a dui cursus 
accumsan vel non ex. 

Praesent lobortis quis 
ante non laoreet. 

$1.6M
In hac habitasse 
platea dictumst.

>40 >5%
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While our primary focus is on 
product visuals, we also want 
to highlight the human element 
of our brand by showcasing the 
product in use.

We utilize full-bleed photography 
and clean product imagery against 
a white or gray background.

The following pages expand on 
imagery categories. 

Graphic device can be used to contain the information 
when used on top of photography.

 Imagery overview

Lorem ipsum dolor sit amet

Family™ Offering
Product description

Lorem ipsum dolor sit amet

Family™ 

Offering

Lorem ipsum dolor sit amet

Family™ 

Offering
Product description

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Lorem ipsum
dolor sit amet
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 People using product 
imagery 

We utilize people-focused imagery 
with patients or providers/technicians 
interacting with the products to create 
a visual thread with our parent brand 
visual approach.

gehealthcare.com

Product description
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore 
magna aliquam erat volutpat. 

Family™

Offering

gehealthcare.com

Product description
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore 
magna aliquam erat volutpat. 

Family™

Offering

Lorem ipsum
dolor sit amet

April 2024

Family™

Offering

Lorem ipsum
dolor sit amet

April 2024

Family™

Offering

Family™ Offering
Product description

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing
Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Product description
Family™ Offering

Learn more  Learn more  
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Family™

OfferingLorem ipsum dolor sit amet

Family™ Offering
Product description

Lorem ipsum dolor sit amet

Family™ 

Offering

Lorem ipsum dolor sit amet

Family™ 

Offering
Product description

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Lorem ipsum
dolor sit amet
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 Product imagery

Products should be featured  
front and center in a clean  
and uncluttered way, either  
masked on a white background  
or against a light gray background 
to give it depth in a layout. Products 
show in full view should include 
a natural, top-down drop shadow 
beneath them.

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Create a healing environment, combining state-of-the-art 
technology, innovative design and exceptional thermal 
performance to help newborns thrive

Promote a healthy, nurturing connection between babies and their 
families, allowing parents comfortable, easy access to their babies 
and family-friendly information about the babies' progress.

Offer clinicians enhanced visibility, trending and interaction 
with their tiniest baby with integrated features, including the 
translating and rotating mattress, elevating base and the 
optional in-bed scale

Provide continuous warmth during transport with the addition 
of the Giraffe Shuttle™.

Product description

Lorem ipsum dolor
sit amet, consectetuer
Family™  Offering

12

Lorem ipsum dolor sit amet

Family™ Offering
Product description

Lorem ipsum dolor sit amet

Family™ 

Offering

Lorem ipsum dolor sit amet

Family™ 

Offering
Product description

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Lorem ipsum
dolor sit amet

Learn more  

Family™ 

Offering

Lorem ipsum 
dolor sit amet, 
consectet elit, 
sedmod ut dolor

Nam pretium lorem non lacinia elementum.

Vestibulum tempor 
augue a dui cursus 
accumsan vel non ex. 

Praesent lobortis quis 
ante non laoreet. 

$1.6M
In hac habitasse 
platea dictumst.

>40 >5%

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Aenean tempor mauris ut 
mi pellentesque efficitur

Family™ 

Offering
Lorem ipsum
it amet dolors 
consectetur.

Lorem ipsum dolor sit

Family™

Offering
Product description
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. 

Lorem ipsum dolor sit

Family™

Offering
Product description
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. 
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 Clinical imagery

Clinical imagery should feature true 
representations of our innovative 
technology.

gehealthcare.com

Family™ Offering
Product description

gehealthcare.com

Family™ Offering
Product description

gehealthcare.com

Family™

Offering
Product description
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. 

gehealthcare.com

Family™ Offering
Product description

gehealthcare.com

Family™

Offering
Product description
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. 

Lorem ipsum
dolor sit amet
Lorem ipsum
dolor sit amet

Family™

Offering

April 2025
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To maintain brand consistency, here are 
few use cases to avoid. 

Family™ 

Offering
Lorem ipsum dolor 
amet consectetue
Use code ANNICI10.*

������������

Family™

Offering

Lorem ipsum dolor sit 
amet, consectetuer dos 
adipiscing elit, diam 
non ummy nibh 

Family™

Offering
Learn more  

 Photography  
don’ts

Don’t use color overlays on our products. We should feature our 
product’s innovation without adding embellishments that don’t 
support the product’s true design and functionality.

Avoid using dark backgrounds behind product images. Instead, 
a light gray background can be used to provide contrast against 
white backgrounds and help highlight the product.

Don’t use full-size product imagery that is difficult to see. Instead, choose images that can be 
cropped while still maintaining enough detail of the product for applications with limited space.
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Similar to the usage in parent brand guidelines, 
our graphic device is a dynamic element that 
has numerous functional uses. It can highlight 
content and provide clarity of information 
especially when used on top of imagery.

Please refer to our Parent Brand Guidelines 
for specific construction and use cases of our 
graphic device.

 Graphic device

 

 

Create a healing environment, combining state-of-the-art 
technology, innovative design and exceptional thermal 
performance to help newborns thrive

Promote a healthy, nurturing connection between babies and their 
families, allowing parents comfortable, easy access to their babies 
and family-friendly information about the babies' progress.

Offer clinicians enhanced visibility, trending and interaction 
with their tiniest baby with integrated features, including the 
translating and rotating mattress, elevating base and the 
optional in-bed scale

Provide continuous warmth during transport with the addition 
of the Giraffe Shuttle™.

Lorem ipsum 
dolor sit amet, 
consectetuer

Product description

12

Family™ 

Offering  

 

Create a healing environment, combining state-of-the-art 
technology, innovative design and exceptional thermal 
performance to help newborns thrive

Promote a healthy, nurturing connection between babies and their 
families, allowing parents comfortable, easy access to their babies 
and family-friendly information about the babies' progress.

Offer clinicians enhanced visibility, trending and interaction 
with their tiniest baby with integrated features, including the 
translating and rotating mattress, elevating base and the 
optional in-bed scale

Provide continuous warmth during transport with the addition 
of the Giraffe Shuttle™.

Lorem ipsum 
dolor sit amet, 
consectetuer

Product description

12

Family™ 

Offering

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Nam pretium lorem non lacinia elementum.

Vestibulum tempor 
augue a dui cursus 
accumsan vel non ex. 

Praesent lobortis quis 
ante non laoreet. 

$1.6M
In hac habitasse 
platea dictumst.

>40 >5%

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Aenean tempor mauris ut 
mi pellentesque efficitur

Family™ 

Offering
Lorem ipsum
it amet dolors 
consectetur.

gehealthcare.com

Product description
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore 
magna aliquam erat volutpat. 

Family™

Offering

gehealthcare.com

Product description
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore 
magna aliquam erat volutpat. 

Family™

Offering

Vertical formats

Horizontal 
formats

Using the graphic device
(A) 
Scale the base graphic device to the 
shorter dimension of the format, 
maintaining the proportion of the 
rounded corners to the size of the 
graphic device.

(B)  
Extend the graphic device 
horizontally or vertically to the 
longer dimension of the format 
without scaling the rounded 
corners.

 A

 B

 B
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 Examples

GE HealthCare Product Brand Guidelines



 Brochure covers

Lorem ipsum dolor sit amet

Family™ Offering
Product description

Lorem ipsum dolor sit amet

Family™ 

Offering

Lorem ipsum dolor sit amet

Family™ 

Offering
Product description

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Lorem ipsum
dolor sit amet

Lorem ipsum dolor sit

Family™

Offering
Product description
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. 

Lorem ipsum dolor sit

Family™

Offering
Product description
Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. 

Lorem ipsum dolor sit amet, con 
sectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim. 

Product description

Lorem ipsum dolor

Family™

Offering

Lorem ipsum dolor sit amet, con 
sectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim. 

Product description

Lorem ipsum dolor

Family™

Offering
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 Brochure

 

 

Create a healing environment, combining state-of-the-art 
technology, innovative design and exceptional thermal 
performance to help newborns thrive

Promote a healthy, nurturing connection between babies and their 
families, allowing parents comfortable, easy access to their babies 
and family-friendly information about the babies' progress.

Offer clinicians enhanced visibility, trending and interaction 
with their tiniest baby with integrated features, including the 
translating and rotating mattress, elevating base and the 
optional in-bed scale

Provide continuous warmth during transport with the addition 
of the Giraffe Shuttle™.

Lorem ipsum 
dolor sit amet, 
consectetuer

Product description

12

Family™ 

Offering  

 

Create a healing environment, combining state-of-the-art 
technology, innovative design and exceptional thermal 
performance to help newborns thrive

Promote a healthy, nurturing connection between babies and their 
families, allowing parents comfortable, easy access to their babies 
and family-friendly information about the babies' progress.

Offer clinicians enhanced visibility, trending and interaction 
with their tiniest baby with integrated features, including the 
translating and rotating mattress, elevating base and the 
optional in-bed scale

Provide continuous warmth during transport with the addition 
of the Giraffe Shuttle™.

Lorem ipsum 
dolor sit amet, 
consectetuer

Product description

12

Family™ 

Offering

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Family™ Offering
Product description

Lorem ipsum dolor sitLorem ipsum dolor sit

Product description
Family™ Offering

Cover Inside spread
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Brochure

Lorem ipsum 
dolor sits amet, 
consectetuer
Create a healing environment, combining state-of-the-art 
technology, innovative design and exceptional thermal 
performance to help newborns thrive

Promote a healthy, nurturing connection between babies 
and their families, allowing parents comfortable, easy 
access to their babies and family-friendly information 
about the babies' progress.

Product description

10Lor samus sam suntecum 
et verepudam qui andite 

40Lor samus sam suntecum et 
verepudam qui nonessinti 

30omnihil inctian delendant 
rerat quam nias del et acea 
qui ius solupta tature

20nonessinti ommodiassi apitios 
ut ad quis il idenese ere esti 

Lorem ipsum dolor
sit amet consectetuer

Family™ 

Offering

Create a healing environment, combining state-of-the-art 
technology, innovative design and exceptional thermal 
performance to help newborns thrive

Promote a healthy, nurturing connection between babies and their 
families, allowing parents comfortable, easy access to their babies 
and family-friendly information about the babies' progress.

Product description

Lorem ipsum 
dolor sit amet

Lor samus sam suntecum et verepudam qui andite Nonessinti ommodiassi apitios ut ad quis il idenese ere est

Lor samus sam suntecum et verepudam qui andite Nonessinti ommodiassi apitios ut ad quis il idenese ere est

Create a healing environment, combining state-of-the-art 
technology, innovative design and exceptional thermal 
performance to help newborns thrive

Promote a healthy, nurturing connection between babies and their 
families, allowing parents comfortable, easy access to their babies 
and family-friendly information about the babies' progress.

Product description

Lor samus sam suntecum et verepudam qui andite Nonessinti ommodiassi apitios ut ad quis il idenese ere est

Lor samus sam suntecum et verepudam qui andite Nonessinti ommodiassi apitios ut ad quis il idenese ere est

Omnihil inctian delendant 
rerat quam nias del et acea 
qui ius solupta tature

Product description
Family™ Offering

Lorem ipsum dolor sit

Cover Inside spread
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Brochure

Family™ Offering
Product description

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

 fo erutuf eht 
erachtlaeh 

Proin id massa quis odio suscipit est 
scelerisque non hendrerit diam. Vivamus 
nibh justo tempus in tempor nec 
tincidunt nec lacus. 

Maecenas porta nibh in ex elementum ultricies. Nulla ut purus nunc. Cras 
rhoncus scelerisque maximus. Pellentesque tempor sem nec cursus blandit. 
Ut egestas lorem a nisl tincidunt tempus. Morbi sagittis risus sit amet 
interdum consequat. In convallis tincidunt turpis ac tincidunt. Aenean vitae 
orci est. Nullam massa massa, gravida quis consequat non, ultrices vitae 

dignissim velit quam.

Proin id massa quis odio suscipit scelerisque non hendrerit diam. Vivamus 
nibh justo, tempus in tempor nec, tincidunt nec lacus. Duis non leo facilisis, 
dapibus lorem sit amet, pellentesque erat. Aliquam laoreet mauris urna, 

Pediatric   |   2

Harum lab ium antur 
ad quae As eiciet quam 
ullorem audant.

Harum lab ium antur 
ad quae As eiciet quam 
ullorem audant et 
rerovidebis res cone 
esequun totatis nihicat.

Peek into 

in commodo est cursus at. Nullam fermentum odio sed massa gravida 
fermentum. Aenean et dolor sagittis, porta massa ut, sollicitudin nulla. Nam 
in magna lorem. Vestibulum rhoncus augue turpis, nec porta diam viverra ac. 
In feugiat urna quis auctor blandit. Quisque sagittis metus augue, vel ornare 
sapien bibendum et. Nam sit amet nibh leo.

Todayʼs challenges

1.5 – 2mln

CHD 10%

More complex
Harum lab ium antur 
ad quae As eiciet quam ullorem audant et rerovidebis res 
cone esequun totatis nihicat.

Harum lab ium antur 
ad quae As eiciet quam ullorem audant et rerovidebis 
res cone esequun totatis nihicat.

Et que ommo inctas eiciunt 
Bustium quation resci reiumquia ditae vid molor assit, 
qui qui berum eatia pore, aut lab in natures as atem il idia 
aut volupta volupta sa culpa con sequodis solores.

Et que ommo inctas eiciunt 
Bustium quation resci reiumquia ditae vid
olupta volupta sa culpa con sequodis solores.

Address the need 
of your most 
challenging patients
BSI 2.0 – Blood Speckle Henda dist, unt aut fuga. Cumeture 
rnatatis eumquiae pliquid quiae nonsed et et intibustrunt 
aut fugit, solupta venihillit, simusae pe.
 
Que minimaio. Evelest ruptatia voloribus iliae. Archillo quod quae excerovitios audae de 
rersperum qui te consedissit ommolupta que es dia corecus ex ex eturi. Muscillupta is magnis eosam et 
vendam nem. Itatur autecatur? Tiate cume ma dolum vidis delit ulla dolorum re, nam, volor sit et qui 

oluptaq uodiorro es cusae pratur, ut facearum quo dolorem es molorrovid ut a sexpliat.

1   |   Pediatric

�������
�������

�������
�������

03
Harum lab ium antur 
ad quae As eiciet quam 
ullorem audant et 
rerovidebis res cone 
esequun totatis nihicat.

Cover Inside spread

Use a gray background to separate information and prevent 
the layout from being overwhelmed by too many accent colors.
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 One-pager

Nam pretium lorem non lacinia elementum.

Vestibulum tempor 
augue a dui cursus 
accumsan vel non ex. 

Praesent lobortis quis 
ante non laoreet. 

$1.6M
In hac habitasse 
platea dictumst.

>40 >5%

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Aenean tempor mauris ut 
mi pellentesque efficitur

Family™ 

Offering
Lorem ipsum
it amet dolors 
consectetur.

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad.

Aenean tempor mauris ut 
mi pellentesque efficitur

Family™ 

Offering
Lorem ipsum
it amet dolors 
consectetur.

Nam pretium lorem non lacinia elementum.

Vestibulum tempor 
augue a dui cursus 
accumsan vel non ex. 

Praesent lobortis quis 
ante non laoreet. 

$1.6M
In hac habitasse 
platea dictumst.

>40 >5%

Product brand applications without accent color is also permitted.
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 Website
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 Presentation layout

In multi-format presentations, it’s important to balance the ratio of Compassion 
Purple with accent colors, ensuring that the accents don’t overwhelm the layout. 
For the product brand, incorporating white space and shades of gray to highlight 
information is an effective way to establish the desired look and feel.

Use of either Corporate Brand PowerPoint template or Product 
Brand PowerPoint (due Q3 2025) template is permitted.
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 Social media carousels 

Lorem ipsum 
dolor sit amet, 
consectetur 
adipiscing elit

Morbi acerenti  
suscipit dit ve
xestibulum uto 
orna sapien

Learn more  

Family™

Offering

Learn more  

Lorem ipsum 
dolor sit amet 
consectet
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 Banner ads

Lorem ipsum dolor sit
amet consectetuer 10% 
Use code ANNICI10.*

������������
Family™ 

Offering

Family™ 

Offering
Lorem ipsum dolor 
amet consectetue
Use code ANNICI10.*

������������

Family™ 

Offering

Lorem ipsum 
dolor sit amet, 
consectet elit

Learn more  Learn more  

Family™ Offering

Lorem ipsum 
dolor sit amet, 
consectet elit, 
sedmod dolor
Lorem ipsum dolor sit amet, 
consectet adipiscing elit sed. 

Lorem ipsum dolor 
amet consectetue
Use code ANNICI10.*

������������

Family™ 

Offering
Lorem ipsum dolor 
amet consectetue
Use code ANNICI10.*

������������

Family™ 

Offering
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The Compassion Purple bar is omitted in LinkedIn to avoid redundancy with the  
GE HealthCare Monogram. This is only the case because the ad is published  
from the GE HealthCare account. If posts come from individual accounts, then  
the Compassion Purple bar should be applied.

Use of the accent color graphic device with short description. Full-bleed image and use of graphic device to maximize legibility of the copy. Accent color graphic device highlighting headline.

 LinkedIn banners 

Family™

Offering

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Family™

Offering

Lorem ipsum dolor sit

Lorem ipsum dolor
sit amet, con ditrem  
sectetuer adipiscing

Lorem ipsum dit 
amet, le condis 
ditrem sectetuer
Lorem ipsum dolor sit amet, con 
ditrem  sectetuer adipiscing

Family™

Offering
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Product brand assets may appear at 
trade shows in touchpoints such as 
pull-up banners or video kiosks. These 
elements are designed to be read while 
walking through the booth, so ensure 
that the fonts are a legible size.

Please note that the trade show product 
brand differs slightly from the regular 
product brand due to considerations of 
scale and readability. For example, the 
Compassion Purple bar must always 
remain at the top, and the accent 
bar and information should not be 
positioned too low to the ground.

 Trade show  
and events

An accent color can be used prominently to highlight information 
only if the content within the sequence follows the multiple-format 
color ratio as noted in our accent color guidelines.
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 Special use case 
exceptions

GE HealthCare Product Brand Guidelines



PDx will still follow the product brand design system. However, due to  
the nature of the regulatory, legal, and commercial constraints of the  
PDx business, products within the portfolio have some specific branding  
needs and exceptions to the product brand design system:

 PDx product branding considerations

PDx products will retain their existing logo 
marks and distinct colors in order to comply 
with regulatory requirements.

While PDx product logos will retain their 
individual colors, these colors will be used in  
the logo mark only and not as accent colors 
within the communication. Additionally,  
PDx communications will not utilize the  
GE HealthCare accent color palette in order  
to avoid conflicting colors on communications 
and retain a unified brand identity.

Product logos Color usage
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This reference illustrates the design 
expression specific to PDx that  
also shares some similarities with 
product brand design.

 PDx product brand  
design expression

We still utilize the Compassion 
Purple bar as specified in the 
product brand design system.

The graphic device is still 
used to highlight content and 
provide clarity of information, 
however we only utilize our 
primary palette for PDx product 
branding.

The only exception where  
accent colors can be used in  
the PDx system is for charts.

Integer eget lorem ut arcu sagittis bibendum. 

Integer eget lorem ut arcu sagittis
bibendum aliquam erat . 

meglumine sodium diatrizoate
Iopamidol
iopromide

0
Omnipaque

85.5%

7.5%

Barium sulfate

20

40

60

100

80

0
Omnipaque

7.0%

17.5%

Barium sulfate

20

40

60

100

80

Adipiscing elit, sed diam nonummy nibh 
euis mod tincidunt ut laoreet. Ut wisi 
enim ad minim.

Lorem ipsum dolor sit amet, consec 
tetuer adipiscing elit, sed diam 
nonummy nibh euis mod tincidunt ut 
laoreet. Ut wisi enim ad minim. 

Lorem ipsum dolor sit amet 
con sec tetuer adipiscing 
elit, sed diam nonummy 
euis mod tincidunt.

98%
Dolore magna aliquam erat volutpat.
Lorem ipsum dolor sit amet, consec tetuer adipiscing elit, sed diam 
nonummy nibh euis mod tincidunt ut laoreet. Ut wisi enim ad minim. 
Adipiscing elit, sed diam nonummy nibh euis mod tincidunt ut laoreet. 
Ut wisi enim ad minim.

Lorem ipsum dolor 
amet dit consectetur 
elit id vulputate

Laoreet euis mod

The product logo mark can be 
used in communications,  
and retain its specified color.
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Integer eget lorem ut arcu sagittis bibendum. 

Integer eget lorem ut arcu sagittis
bibendum aliquam erat . 

meglumine sodium diatrizoate
Iopamidol
iopromide

0
Omnipaque

85.5%

7.5%

Barium sulfate

20

40

60

100

80

0
Omnipaque

7.0%

17.5%

Barium sulfate

20

40

60

100

80

Adipiscing elit, sed diam nonummy nibh 
euis mod tincidunt ut laoreet. Ut wisi 
enim ad minim.

Lorem ipsum dolor sit amet, consec 
tetuer adipiscing elit, sed diam 
nonummy nibh euis mod tincidunt ut 
laoreet. Ut wisi enim ad minim. 

Lorem ipsum dolor sit amet 
con sec tetuer adipiscing 
elit, sed diam nonummy 
euis mod tincidunt.

98%
Dolore magna aliquam erat volutpat.
Lorem ipsum dolor sit amet, consec tetuer adipiscing elit, sed diam 
nonummy nibh euis mod tincidunt ut laoreet. Ut wisi enim ad minim. 
Adipiscing elit, sed diam nonummy nibh euis mod tincidunt ut laoreet. 
Ut wisi enim ad minim.

Lorem ipsum dolor 
amet dit consectetur 
elit id vulputate

Laoreet euis mod

 PDx product brand 
example touchpoints

 
Heritage
Choice
Quality
Value
Versatility
Reassurance
Practicality
Commitment 

Lorem ipsum dolor
amet consectetur elit

GE HealthCare

Closing the 
demand gap

 

Lorem ipsum dolor
amet consectetur elit

GE HealthCare

Closing the 
demand gap

Family™ 

Offering
Product description

Lorem ipsum dolor sit amet, 
consec tetuer adipiscing elit,
sed diam nonummy nibh euis 
mod tincidunt ut laoreet dolore 
magna aliquam erat volutpat.
Ut wisi enim ad minim. 

Adipiscing elit, sed diam nonummy nibh euis mod 
tincidunt ut laoreet. Ut wisi enim ad minim. 

Lorem ipsum dolor
amet consectetur elit

Integer eget lorem ut arcu sagittis bibendum. 

Dolore magna aliquam erat volutpat.

Lorem ipsum dolor sit amet, con
sec tetuer adipiscing elit, sed diam 
nonummy nibh euis mod tincidunt
ut laoreet. Ut wisi enim ad minim. 

Macrocyclic, iionic GBCCA

Cagelike structure encloses the Gd3+ ion1

Strong chemical bond

Lorem ipsum dolor sit amet
Consectetuer adipiscing elit, sed di
am ut nonummy nibh ismod tincidunt 
laoreet dolore sito magna aliquam erat 
volutpat itapore dua dolor sit mita.

Lorem Dolore magna
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 Guidelines, templates 
& tools General brand 

questions

The Brand Team 
brand.health@gehealthcare.com

Product & so tware 
design questions

Hardware 
product.design@gehealthcare.com

Software 
eds@gehealthcare.com

Brand guidelines 
& templates 

Brand page on The Beat 
(GE HealthCare colleagues)

Agency Brand Portal 
(Contractors & agencies )

Widen Image DAM 
(To gain external access to our 
image library, please contact 
brand.health@gehealthcare.com)

For more information on our 
available guidelines and training, 
please refer to this article on  
The Beat.

For more information on our 
branded templates, refer to the 
Brand page of The Beat.

For feedback on this guideline, please add your 
comments to this short survey.

Merchandise 

Visit our GE HealthCare Store 
(USCAN only) for online 
merchandise.

mailto:brand.health%40gehealthcare.com?subject=
mailto:productdesign%40gehealthcare.com?subject=
mailto:eds%40gehealthcare.com?subject=
https://thebeat.gehealthcare.com/content/page/63a372ebe6907e299d840f8d
https://ngpwvb.collections.welcomesoftware.com/api/library-collection/b3b588e8932f11ed9902deb2874fea4c
https://ngpwvb.collections.welcomesoftware.com/api/library-collection/b3b588e8932f11ed9902deb2874fea4c
https://gehealthcare.widencollective.com/dam/dashboard
mailto:brand.health%40gehealthcare.com?subject=
https://thebeat.gehealthcare.com/content/news/article/65c50c9b8835d21be79b0be9
https://thebeat.gehealthcare.com/content/page/63a372ebe6907e299d840f8d
https://app.smartsheet.com/b/form/2088a593136548918561df856ac29f8e
https://ngpwvb.collections.welcomesoftware.com/api/library-collection/b3b588e8932f11ed9902deb2874fea4c
https://www.mybrandmall.com/store.html?vid=20220414045
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