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What is Marketo?

Marketo is a cloud-based SaaS
(Software as a Service) enterprise
platform managed by Adobe that
combines customer relationship
management (CRM) integration,
email marketing, lead management,
and revenue attribution @ ctreatnior
functionality into a unified
marketing automation system.
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Marketo
overview

Create compelling, high-quality branded
email content that captivates and engages
your audiences.

GE HealthCare



Choosing the best
platform

Marketo is a cloud-based SaaS (Software as
a Service) enterprise platform managed by
Adobe that combines customer relationship
management (CRM) integration, email
marketing, lead management, and revenue
attribution functionality into a unified
marketing automation system.

Where can users access Marketo,
Knak and/or Sitecore?

GE HealthCare employees can request
Marketo access for themselves or their
agency partners by opening a ticket on
Optimizely via this link -

hitos: imizel 5
request/request-form.

What training is available?

Training slide decks and recorded session
available on The Beat -
https://thebeat.gehealthcare.com/content/
news/article/65422210769a343cbbc14709
What help is available?

Support will be provided on a case-by-case
basis, Marketo support contact:

. . I
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What type of content do you need to display?

Rich, multi-faceted content

One single action

Y

+ Rich, evergreen content that will still be
relevant and beneficial to your audience
for the long term

« Multi-faceted is when more than one type
of engagement is possible, or it covers
multiple points, topics or is presented in
multiple formats

« Customers would benefit from
being able to find it again

Y

Y

Clear directional content that only exists
to support one single, focused action

Such as:
+ Webinar sign up + Subscription
+ One-time event + Brochure
landing page download

Y

Does your page need to be found again?

Sitecore template

Y Y

Yes No

Marketo template

Develop content in Knak -
No code design development tool
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Marketo use cases

Crafting an email and landing page duo
can make your marketing efforts not
just a message but an impactful
journey for your audience.

Marketo can be used to create multi-
facted, on-brand communications
strategy for lead gen that turns curious
visitors into engaged prospects, setting
the stage for conversions and long-term
relationships.

Emails keep your brand on the
audience's radar and encourage
interaction. Effective marketing emails
can convert potential customers into
loyal advocates.

Landing pages can expand on the
content of the email, providing more
in-depth information or additional
context. Tailoring the landing page to
match the email’s tone and visuals,
creating a cohesive experience that
resonates with recipients.

Both emails and landing pages are built
from the same flexible content modules
that adapt to fit all content needs.
Landing page assets may contain forms
and input fields to capture and tabulate
information.
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Marketing emails
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Want to learn more about our

products or solutions?

Please submit your information below.

First Name*...

Last Name®...

E-mail address”...

Phone number*...

{ }
[ J
[ J
[ J
= 2]
[ }
[ }
[ }
{ }

City*...

Postal Code*...

Institution/Company*...

Job Title*...

Feel free to comment here...

*Required field

[ Byclicking here, you are agreeing to
receive marketing emails, newsletters and
other promotional communications from
GE HealthCare from time to time.



Components

The examples on this page illustrate the modules that
make up our Marketo emails and landing pages. These
modules are made up of individual elements like our
logo, typeface, color, photography, grid and graphic
device, which are used to create our visual identity and
deliver our thoughtful brand expression. Together they
are a visual expression of GE HealthCare’s ethos.

Use them to create a variety of email and landing page
layouts. Layouts can be tailored to content needs
rather than being set templates. This flexibility allows
communications to be shaped by the content rather
than structure.

Header modules provide an on-brand introduction
balancing Compassion Purple, the GE HealthCare
logo and photography.

Featured content modules allow users to create
multiple layouts that can contain body copy,
photography, sidebars, icons, speaker cards, events
and other important information.

Accent palette

Our accent color palette highlights the diversity, empathy,
and opimism of our brand. As a secondary design
element, our accent palette should be used functionally to
categorize and separate information, build hierarchy or
signify an interactive element. The accent palette consists
of Turquoise, Yellow, Green and Coral. Tints of our accent
colors act as an addendum to the accent palette. They are
used primarily to highlight or differentiate information in
infographics, charts, and tables. Accent colors should
never be used for decorative purposes only or at more
than 30% of the overall asset.

Toaccess all of our Brand Guidelines, please refer to
this article on The Beat and the externally accessible

Agency Brand Portal.
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https://ngpwvb.collections.welcomesoftware.com/api/library-collection/b3b588e8932f11ed9902deb2874fea4c

Accessibility

Successful Marketo communications
balance our GE HealthCare brand
standards with AA WCAG (Web Content
Accessibility Guidelines) accessibility
standards to ensure legibility for all.

Refer to the examples on this page for
examples of color palette, typography
and design elements in AA WCAG
compliance.

For additional information on WCAG

standards visit:_https://www.w3.org/
WA lards-guideli
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Prioritizing accessibility for all

Contrast is the difference between two elements, background

and foreground. To maintain brand consistency and minimum
AA WCAG (Web Content Accessibility Guidelines) standards use
only the following combinations.

Lupit doloribus Lupit doloribus Beraeribusdae Expliquae odi
expeditature incti expeditature incti pellabo. Ut minvell alitene ctempor
doluptiur susanto doluptiur susanto il essint asimus, untoriscium volup-

il et lat quias et lat quias volore dolor tu reictur ibusam

21.00 aaa 16.52 mn  9.22 ana 9.22 ann

Orpost es andem
ium faciendem
quuntiam volum
aborum

18.20 ana 14.79 ana 14.52 ana 14.47 ann
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 https://www.w3.org/WAI/standards-guidelines/wcag/
 https://www.w3.org/WAI/standards-guidelines/wcag/

Best practice

According to some of the latest research,
the average time spent reading an email
is 10 seconds.

We've provided a flexible set of tools
and components that fosters the ability
to achieve communications that are
simple and scannable. This will aid our
goal of making our communications
more accessible to more audiences.

When creating any net new marketing
material or refreshing any existing
material, please ensure these up to date
templates are used. Existing marketing
assets do not need to be updated for
branding purposes only. Please reach
out to brand.health@gehealthcare.com
for any further queries regarding brand
migration.
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Clean email design can help engage audiences and improve click-through rates

Create a strong hierarchy

Hierarchy—or creating visual differences that reinforce importance—helps readers
quickly consume content in email.

Keep your content concise

Avoid overcomplicating your content. Keep copy short, calls-to-action (CTA) easy to
spot, and use language that is easy to understand.

Use a simple layout

The layout of your email itself can affect accessibility. The more complex a layout,
the easier itis to get lost in an email, so simpler layouts are often preferred.

Your primary CTA is the main Any further actions you wantyour  The majority of copy in your For subject lines, use urgency

action you want your subscriberto  subscriber to take are secondary email should be included as live sparingly, be specific and try

take. It should always be the most CTAs. These should be styled in a text inside of HTML elements. to make your reader curious

prominent in your email with less dominant way. Avoid using textin an image

sufficient whitespace padding. unless necessary.

> ndary CTA <span style=" :18px;"> How Al is aiding in identifying the world's deadliest cancer
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Sample
layouts

The following pages provide
guidance for creating emails
and landing pages in Marketo.
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Marketing emails

The examples on this page represent
marketing emails built in Marketo.
Refer to the numbered items below
to see how different modules can be

assembled.

Header

Feature content with photos
Color field

Primary CTA

Speaker cards

Photo

Body

Footer

00000006
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Marketing emails

The examples on this page represent
marketing emails built in Marketo.
Refer to the numbered items below
to see how different modules can be
assembled.

Header

Body

Divider

Feature content cards
Photo

Feature content with icons

Feature content photos

Footer

00060000
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Landing pages

The examples on this page represent
landing pages built in Marketo. Refer
to the numbered items below to see
how different modules can be
assembled.

Header

Body

Primary CTA

Vertical form

Feature content with icons
Photo

Footer

Speaker cards

Horizontal form
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Contacts
& resources

General brand
questions

The Brand team

brand.health@gehealthcare.com

For feedback on this guideline,
please add your comments to

this short survey.
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Product & software
design questions

Hardware
productdesign@gehealthcare.com
Software

eds@gehealthcare.com

Merchandise

Visit our GE HealthCare Store
(USCAN only) for online
merchandise.

Brand guidelines
& templates

Brand page on The Beat
(GE HealthCare colleagues)

Externally accessible

Agency Brand Portal
(Contractors & agencies)

Widen image DAM
(To gain external access to our

image library, please contact

brand.health@gehealthcare.com)

For more information on our available
guidelines and training, please refer to
this article on The Beat.

For more information on our branded
templates, refer to the Brand page
of The Beat.

© 2025 GE HealthCare
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