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Marketo is a cloud-based SaaS 
(Software as a Service) enterprise 
platform managed by Adobe that 
combines customer relationship 
management (CRM) integration, 
email marketing, lead management, 
and revenue attribution 
functionality into a unified 
marketing automation system.

What is Marketo?
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Create compelling, high-quality branded  
email content that captivates and engages  
your audiences.

Marketo 
overview
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Develop content in Knak - 
No code design development tool

Marketo is a cloud-based SaaS (Software as 
a Service) enterprise platform managed by 
Adobe that combines customer relationship 
management (CRM) integration, email 
marketing, lead management, and revenue 
attribution functionality into a unified 
marketing automation system.

Where can users access Marketo, 
Knak and/or Sitecore?
GE HealthCare employees can request 
Marketo access for themselves or their 
agency partners by opening a ticket on 
Optimizely via this link - 
https://cmp.optimizely.com/cloud/work-
request/request-form . 

What training is available?
Training slide decks and recorded session 
available on The Beat - 
https://thebeat.gehealthcare.com/content/
news/article/65422210769a343cbbc14709

What help is available?
Support will be provided on a case-by-case 
basis, Marketo support contact:

CMC.Marketing.Automation@gehealthcare.com

Choosing the best 
platform

What type of content do you need to display?

Rich, multi-faceted content

•	 Rich, evergreen content that will still be 
relevant and beneficial to your audience 
for the long term

•	 Multi-faceted is when more than one type 
of engagement is possible, or it covers 
multiple points, topics or is presented in 
multiple formats

•	 Customers would benefit from 
being able to find it again

Clear directional content that only exists  
to support one single, focused action

Such as:

•	 Webinar sign up

•	 One-time event 
landing page

•	 Subscription

•	 Brochure 
download

Does your page need to be found again?

Yes No Marketo templateSitecore template

One single action
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Crafting an email and landing page duo 
can make your marketing efforts not 
just a message but an impactful 
journey for your audience.

Marketo can be used to create multi-
facted, on-brand communications 
strategy for lead gen that turns curious 
visitors into engaged prospects, setting 
the stage for conversions and long-term 
relationships.

Emails keep your brand on the 
audience's radar and encourage 
interaction. Effective marketing emails 
can convert potential customers into 
loyal advocates. 

Landing pages can expand on the 
content of the email, providing more 
in-depth information or additional 
context. Tailoring the landing page to 
match the email’s tone and visuals, 
creating a cohesive experience that 
resonates with recipients.  

Both emails and landing pages are built 
from the same flexible content modules 
that adapt to fit all content needs. 
Landing page assets may contain forms 
and input fields to capture and tabulate 
information.

Marketo use cases

Want to learn more about our 
products or solutions?

Please submit your information below.

*Required field

By clicking here, you are agreeing to 
receive marketing emails, newsletters and 
other promotional communications from 
GE HealthCare from time to time.

You have the right to withdraw your consent at 
any time, by clicking here. We may stil continue 
to send you service-related and other 
non-promotional communications. For more 
information relating to our privacy practices, we 
invite you to review our Privacy Policy.

Submit

First Name*…

Last Name*…

E-mail address*…

Phone number*…

City*…

Postal Code*…

Institution/Company*…

Job Title*…

Feel free to comment here…

Country*…� ˇ

Marketing emails Landing pages
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The examples on this page illustrate the modules that 
make up our Marketo emails and landing pages. These 
modules are made up of individual elements like our 
logo, typeface, color, photography, grid and graphic 
device, which are used to create our visual identity and 
deliver our thoughtful brand expression. Together they 
are a visual expression of GE HealthCare’s ethos.

Use them to create a variety of email and landing page 
layouts. Layouts can be tailored to content needs 
rather than being set templates. This flexibility allows 
communications to be shaped by the content rather 
than structure.

Header modules provide an on-brand introduction 
balancing Compassion Purple, the GE HealthCare 
logo and photography.

Featured content modules allow users to create 
multiple layouts that can contain body copy, 
photography, sidebars, icons, speaker cards, events 
and other important information.

Accent palette
Our accent color palette highlights the diversity, empathy, 
and opimism of our brand. As a secondary design 
element, our accent palette should be used functionally to 
categorize and separate information, build hierarchy or 
signify an interactive element. The accent palette consists 
of Turquoise, Yellow, Green and Coral. Tints of our accent 
colors act as an addendum to the accent palette. They are 
used primarily to highlight or differentiate information in 
infographics, charts, and tables. Accent colors should 
never be used for decorative purposes only or at more 
than 30% of the overall asset.

To access all of our Brand Guidelines, please refer to 
this article on The Beat and the externally accessible 
Agency Brand Portal.

Components

Ipsam aut et maio offici nulpa 
aribusam resenimil
Magnimodicto dolor re, netus, 
nihit alit volor simporiam fugit 
alignam, et vendi to 
commoluptat.
Tem quat qui beaquam 
faceperum dis eventio. Nem 
corerumqui aute voloreria 
doloraerrum volupta tiatur?

Learn more  >

Ficiist que nem quis eume, 
con rem siminci
Shil et autatur sequidebis quis 
sequam fugiatur aut unt facea 
doluptat doloreprorem repera 
sum alia cum non rempos 
erectus aut doloribus sin 
rerunti remquo eiunt antur 
apitatur?

Learn more

Agnim erchitibus officae 
Ceriate ad ut omnimod mint 
intum in prorit aut facerfero 
magnihit diae ni dolessi 
mporeperio. 
Blandionsedi isciliq uaspis int 
am ium ad ma doluptate 
doluptatur autem quiscia 
spicabo.

Learn more  >

Rovitemod quodit, estio
Itaspel iquatur, con cum atint, 
ut landa culparum andigent 
velicil lacesti quat aut maio 
eos dolo vent, id moluptatur 
magnimp orrovitatus 
moluptate volo dollique 
earume ma dolecep erciliq 
uibus, sa conest

Learn more  >

Lut es acescima none que nis 
re prepero qui

Quid experibus, eumquatem 
libus maiorib usdam, quibus 
estibusaecus doloreribust 
vent ut quias quiae que 
porestrunt in cus.

Learn more  >

It ommod qui denim 
volupiet, untum nonecto

Lis dipsame niscia doluptam 
ellaut harisin cimolen 
damenim niet hil ipsumquid 
ma voloriandi iumquia 
dolorrumetum dia duntota 
nisciur, sedia.

Learn more  >

Headers Feature content Body

Speaker cards

CTAs

Sed enectiaeces inctur simusa venis ab ipsum.
Learn more  >
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Successful Marketo communications 
balance our GE HealthCare brand 
standards with AA WCAG (Web Content 
Accessibility Guidelines) accessibility 
standards to ensure legibility for all.

Refer to the examples on this page for 
examples of color palette, typography 
and design elements in AA WCAG 
compliance.

For additional information on WCAG 
standards visit: https://www.w3.org/
WAI/standards-guidelines/wcag/

Accessibility

21.00 AAA 16.52 AAA

14.79 AAA

9.22 AAA

18.20 AAA 14.47 AAA

9.22 AAA

14.52 AAA

Expliquae odi 
alitene ctempor 
untoriscium volup-
tu reictur ibusam

Lupit doloribus 
expeditature incti 
doluptiur susanto 
il et lat quias

Lupit doloribus 
expeditature incti 
doluptiur susanto il 
et lat quias

Lupit doloribus 
expeditature incti 
doluptiur susanto il 
et lat quias

Cus, simolup ta-
tionsed es niaepra 
ecupide prepe pro 
doluptio

Orpost es andem 
ium faciendem 
quuntiam volum 
aborum

Denihili quiamus 
aligendit et verupid 
ut res et velectis 
autem

Beraeribusdae 
pellabo. Ut minvell 
essint asimus, 
volore dolor

Prioritizing accessibility for all
Contrast is the difference between two elements, background 
and foreground. To maintain brand consistency and minimum 
AA WCAG (Web Content Accessibility Guidelines) standards use 
only the following combinations.
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According to some of the latest research, 
the average time spent reading an email 
is 10 seconds.

We've provided a flexible set of tools 
and components that fosters the ability 
to achieve communications that are 
simple and scannable. This will aid our 
goal of making our communications 
more accessible to more audiences.

When creating any net new marketing 
material or refreshing any existing 
material, please ensure these up to date 
templates are used. Existing marketing 
assets do not need to be updated for 
branding purposes only. Please reach 
out to brand.health@gehealthcare.com 
for any further queries regarding brand 
migration.

Best practice
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Your primary CTA is the main 
action you want your subscriber to 
take. It should always be the most 
prominent in your email with 
sufficient whitespace padding.

For subject lines, use urgency 
sparingly, be specific and try  
to make your reader curious

The majority of copy in your 
email should be included as live 
text inside of HTML elements. 
Avoid using text in an image 
unless necessary.

Any further actions you want your 
subscriber to take are secondary 
CTAs. These should be styled in a 
less dominant way.

Clean email design can help engage audiences and improve click-through rates 

Create a strong hierarchy
Hierarchy—or creating visual differences that reinforce importance—helps readers 
quickly consume content in email.

Keep your content concise
Avoid overcomplicating your content. Keep copy short, calls-to-action (CTA) easy to 
spot, and use language that is easy to understand.

Use a simple layout
The layout of your email itself can affect accessibility. The more complex a layout,  
the easier it is to get lost in an email, so simpler layouts are often preferred.

Primary CTA  >Secondary CTA <span style="font-size: 18px;"> Subject:  How AI is aiding in identifying the world's deadliest cancer



The following pages provide  
guidance for creating emails  
and landing pages in Marketo.

Sample 
layouts
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Marketing emails

1	 Header

2	 Feature content with photos

3	 Color field

4	 Primary CTA

5	 Speaker cards

6	 Photo

7	 Body

8	 Footer

Aquatur? Aruptatem alignisque 
explaut vid et provid quis.

The examples on this page represent 
marketing emails built in Marketo. 
Refer to the numbered items below  
to see how different modules can be 
assembled.

To deles mo quias et lamus 
veliquodia et est et sanditate 
eossit quam

1

5

8

8

1

2

5

6

7
3

4
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Marketing emails

1	 Header

2	 Body

3	 Divider

4	 Feature content cards

5	 Photo

6	 Feature content with icons

7	 Feature content photo headline

8	 Feature content photos

9	 Footer

The examples on this page represent 
marketing emails built in Marketo. 
Refer to the numbered items below  
to see how different modules can be 
assembled.

Nus ipsae. Porum, ut rerum, nobiscias.
Learn more  >

1

2

9

2

3

4

5

1

9

6

7

8
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Landing pages

1	 Header

2	 Body

3	 Primary CTA

4	 Vertical form

5	 Feature content with icons

6	 Photo

7	 Footer

8	 Speaker cards

9	 Horizontal form

Want to learn more about our 
products or solutions?

Please submit your information below.

*Required field

By clicking here, you are agreeing to 
receive marketing emails, newsletters 
and other promotional communications 
from GE HealthCare from time to time.

You have the right to withdraw your consent at 
any time, by clicking here. We may stil continue 
to send you service-related and other 
non-promotional communications. For more 
information relating to our privacy practices, 
we invite you to review our Privacy Policy.

First Name*…

Last Name*…

E-mail address*…

Phone number*…

City*…

Postal Code*…

Institution/Company*…

Job Title*…

Feel free to comment here…

Country*…� ˇ

Submit

Tati blatio blanihi liquiam 
res ex voluptatur

*Required field

By clicking here, you are agreeing to receive marketing emails, newsletters and other promotional communications from GE HealthCare from time to time.

You have the right to withdraw your consent at any time, by clicking here. We may stil continue to send you service-related and other non-promotional 
communications. For more information relating to our privacy practices, we invite you to review our Privacy Policy.

Submit

Want to learn more about our products or solutions?
Please submit your information below.

First Name*… Last Name*…

E-mail address*…

Phone number*…

City*… Postal Code*…

Institution/Company*… Job Title*…

Feel free to comment here…

Country*…� ˇ

1

2

8

9

The examples on this page represent 
landing pages built in Marketo. Refer  
to the numbered items below to see 
how different modules can be 
assembled.

1

2

5

6

7

7

3

4
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General brand  
questions

The Brand team 
brand.health@gehealthcare.com

For feedback on this guideline,  
please add your comments to  
this short survey.

Product & software  
design questions

Hardware 
productdesign@gehealthcare.com

Software 
eds@gehealthcare.com

Merchandise

Visit our GE HealthCare Store 
(USCAN only) for online 
merchandise.

Brand guidelines  
& templates 

Brand page on The Beat 
(GE HealthCare colleagues)

Externally accessible 
Agency Brand Portal 
(Contractors & agencies)

Widen image DAM 
(To gain external access to our  
image library, please contact  
brand.health@gehealthcare.com)

For more information on our available 
guidelines and training, please refer to 
this article on The Beat.

For more information on our branded 
templates, refer to the Brand page  
of The Beat.

Contacts  
& resources
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