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Agenda

In-depth guidance around the
updates and additions to our Brand
Guidelines refreshed in Q1 2024

GE HealthCare Brand Guidelines Training | April 2024

Importance of Brand Consistency

Primary & Accent color usage - new!

Imagery
Logo, Font, Emails
Addendums

Additional resources

Q&A
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Our corporate brand team

Alyssa Vitrano

Global Head of Brand
and Content
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Cynthia White Joanne Williams
Brand Operations Manager Brand Governance &
Operations Service
Specialist
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One GE HealthCare
One Brand
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Everyone is the brand

Our brand is strengthened with every
decision we make each day. remarkable
In our second year as an independent

GE HealthCare, we need to increase our
recognizability and cohesive identity at
every touchpoint our audiences =
encounter: ’ Empioasaring

Make care Here for you
no matter what

* Advertising

*  Website

* Social media

* Emails and invitations

e Events L
 Product materials E
* Facilities E
* Packaging s
* Vehicles =
* Products E

. -
* Service £

o8 “vm
ot

= @ crorce ae
Envision

what’s
possible

ey s 2wy

Here’s to the
wonders of health

wonders
of health

& ceHeatncare

GE HealthCare
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Co-creating
the next
generation
of care

The human
side of
healthcare




Benefits of brand consistency

Ensuring that our brand identity, voice, tone, message, and visual elements are aligned across all touchpoints where we interact with
our customers helps build our brand, exponentially increasing in value when driven across the organization.

Creates strong
audience recognition

A strong visual
identity is instantly
familiar, making it
easier for our
customers to
recognize and
remember us

GE HealthCare

Reinforces our brand
values and
differentiation

Communicates what
we stand for and what
makes us unique:
creating a world
where healthcare has
no limits
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Builds trust and
credibility

Shows that we’re
reliable, professional,
and deliver on our
promise

Drives purchase

Can factor into
purchase decision,
give less weight to
price, and inspire
repurchase

Fosters loyalty

Createsa

positive emotional
connection with our
customers that keeps
them coming back
and creates word of
mouth advocacy
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Brand commitment drives business growth

Audiences with strong commitment to a brand are more likely to purchase,

have purchase exclusivity, and be willing to pay a premium.

Positive Brand Behaviors
By Commitment Level

= Weak Commitment

¥ Strong

Likelihood to Complete .
Commitment

Purchase

High Purchase

Exclusivit
xclusivity 93%
Customer Willingness
to Pay Premium for a
Brand 87%
0% 50% 100%

n =424 customers (B2B & B2C) and employees; base sizes vary

Source: 2022 Gartner Brand Activation Survey

Note: Weak vs. Strong commitment calculated as bottom and top quintile scores on composite index of 8 questions about brand preference, connection, and advocacy. Likelihood to Complete Purchase reflects % of each group who said they’d completed purchase
from focal brand. High Purchase Exclusivity reflects % of each group who said they’d usually to only purchase from the specific brand for focal product/service. Customer willingness to pay premium for a brand reflects % of each group who indicated they would pay
aslight or significant premium.
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. e
Trademark License Agreement (TMLA)

What is a Trademark License Agreement?

“GE” and “GE HealthCare” are trademarks of the General Electric Company that are licensed to GE HealthCare through a
trademark licensing agreement (TMLA), letting us leverage an established name and reputation.

* We are licensed to use specified trademarks, which include the GE Monogram and the “GE HealthCare” word mark, for use
in connection with our products, services, and solutions, as well as the right to use the GE brand in connection with certain legal
entity names within our corporate structure.

*  We must comply with very specific guidelines and uses of the brand so that we do not damage the licensor’s reputation.

* We’re required to have a formal Brand Governance Program designed to monitor and govern all creative uses of the GE
brand.

* We’re required to provide a Brand Migration Plan which is reviewed by the licensor along with the expectation that we will
follow the Brand Guidelines and meet the specific brand guidance set by the licensor.

* GE marks are now managed by GE Aerospace.
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Evolving our brand

We evolve the Brand Guidelines as we receive feedback, identify new needs, find gaps or areas where more
guidance is needed.

Each guideline document includes a change sheet, providing a quick look at what’s changed from the previous
version.

Key updates to Brand Guidelines & resources since January 2023

® Brand Guidelines @ Compassion Purple @ Logo guidance

@® Accentcolors
published updated horizontal vs stacked usage guidance updated
Guidelines
..January 2023 April 2023 August.2023 Januaryl2024 April.2024
Resources
® Photo DAM .
@ Agency Brand launched ® Brand drop-in
Portal sessions begin
Brand page on The Beat Brand Store
@ Pag ® for USCAN

® Brand inbox

GE HealthCare Brand Guidelines Training | April 2024
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Primary & accent colors

PRIMARY

Compassion Purple

Pantone
267C

CMYK
81/99/0/0

RGB
96/34/166

HEX
#6022A6

ACCENT

CMYK RGB HEX
0/14/90/0 248/215/84  #F8DT54

40% 60% 80%

@ GE HealthCare Brand Guidelines Training | April 2024

White

CMYK
0/0/0/0

RGB
255/255/255

HEX
HFFFFFF

Gray

Pantone
Cool Gray 1C

CMYK
0/0/0/10

RGB
228/228/228 Key takeaway

Accent colors
must be used

functionally,

not decoratively

© 2024 GE HealthCare. GE is a trademark of General Electric Company used under trademark license.
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Functional accent color application

Categorization Building hierarchy

Use accent colors to separate Use accent colors to build

and categorize information information hierarchy using
a monochromatic accent
color scheme

GE HealthCare Brand Guidelines Training | April 2024

Interactivity

Incorporate accent colors to
promote interactivity in our
design system

© 2024 GE HealthCare. GE is a trademark of General Electric Company used under trademark license.
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Categorization

Separate and categorize information

Provide clear visual distinction

between sections. Let’s make care Peek into
more possible the future of
Contribute to a visually healthcare
cohesive and comprehensible
design.
. (=== ] P p—
- : : Together, e
- ‘ : : it’s possible o & °
= : AW Vivid clinical - °
L applications f = o —
e ' - ® °

Curabitar rs masts, condbeentum el
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Building hierarchy

Build information hierarchy with a monochromatic color scheme

App[y accent colors to callouts Proin malesuada libero sit amet luctus
and other important information.

Proin ac est id libero posuere

i i1 Aal tempaor Qusg: . &
iauam varius i it e e g o 1200 Nulla tinlibero
PO sl CONgus Onsare SaC QUi NUIL FUSGs CoMactstur Msus
mctus, abiuzm siomashom lgula [2croc ou. Algsam e Dose: offare iU mawrts, Nan loress et
nibh K eros congus bncidunt. Curabitur son s spet mauts. Suspencime nec [Iern s,
ciam phasstr.

Draw attention to critical

. .
l I l Aliguam varius dui Vhvamus gravica nislaget Ifser hendrorit ofichus : f
I n fo r a tl O n . P;:Mm Algsam #haa vellt capibus, elafend punsin, utnm 32% |nt9897 (.IthJUStO
snim. Pelkintzsque phartra Lacinia accums2n, Alquam . I
westibusium Lt nequs vl volutoat. CuabRur ntrun Ham Pandrerit s vl anim tincidunt dapious.
Imtorcium Uk, 2 uismod Ipsum gravida vel Sed dictum, Kunc digetsm riss vivera.
MQUE Ut CoRsectatyr luctus

Hullam wt metus iguam toror. Exam o rtague N
matis furpts mrmantim ham warmvizsnaesancer sansun 0400 FUSCE M luctus
gty i punes porttitor westibulim_ Mam 3 e posuens,
“5-“1 RacUS Gu, wulputabs lea. Morhl maximus uRricks SUEpanclTg QU SO S 2Met purLs semsar nutrum

MRt Sffic Rur sodakes. KUNG Gian astism augus dul, vel digetssim nisi 2c est fringila
fougiat daf protiem oz

ultrices elit efficitur
. E—— Phasellus ex nunc vehicula sit amet
pd————— i . ) blandit vitae ultrices diam
s I Suspendlsse d ictum nunc sem vitae
ﬁ—_ dapibus eros viverra at
+ Integer imperdiet sem placerat lacinia tristique am in lacus
a turpis laoreet volutpat.
- » Cras finibus eros non odio molestie, a vestibulum purus
- euismod praesent volutpat est eu ultricies interdum.
"ym» * Maecenas ultricies metus sit amet semper feugiati in orci
o ultricies, commade nulla in tempus
» Nam pellentesque ante in pulvinar fermentum etiam ac N
tellus at arcu molestie pellentesque. Empestiet
o + Nulla convallis turpis tincidunt, gravida ipsum ut fringilla e — =
20w magna. —
i
oy Qn Q'3
=

@ cetiesitnCue o

' [ A

01

Address the need ol . o
-n

of your most
challenging patients

5 .- e S M Art, it TRy Carneczry
Frards margsdae plpad s s v i
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Rely on us for
image quality

Rely on us for superb image

Donec putate lectus
justo sit amet tempus

ecause ar aberes age
oy ATy
2o o ko e
fEreiin o gk
& o kst ot o
Sebdmon
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Interactivity

Promote intended customer actions in our design system

Leverage accent colors to guide
users to interactive elements like
buttons or links.

Create seamless and user-friendly
interactive design.

Brand Guidelines Training | April 2024

GE HealthCare

e @ cerearcae

Imagine what
we can do

Catherine Estrampes

Lorem ipsum
dolor sit amet

L e 8 0t o i b g o, st

HDlive™
Studio+

Voluson Expert 22
You set the limits.

© e

@ GE HealthCare

=== Lorem ipsum
dolor sit amet

Joinus @ ECR 2023

[ @ sravine

The human
side of
healthcare

Pt ek M el g ey M

aaq
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Color ratio

Compassion Purple
Compassion Purple should always be the dominant color in our collateral,
established at initial engagement to reinforce brand recognition.

Create a world - I
where healthcare
has no limits

e

Imagine what
we cando

Getting from
here to care 03

Brand Guidelines Training | April 2024

Accent color visual overview

* It’s not necessary to use accent colors on all pieces of content.

* Accent colors should not make up more than 30% of the total color
in your document.

Together,
it's possible o °

© 2024 GE HealthCare. GE is a trademark of General Electric Company used under trademark license.
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Accent color summary

Functional, not decorative
Remember 70/30 ratio

Single-format vs multi-
format

Text on top of accent
colors should always
be black

No accent color bar next to
logo

No product name on accent
color

New PowerPoint template
available with all brand

colors built in

GE HealthCare
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W Meetus @ ECR2023

l?mir?.i"v‘f‘"g \ R\ 7 / b= Care that
- g
GE HealthCare %’ N . can make care
|

:F smarter.
Join us @ ECR 2023

Connected care
for everyone

Vivamus diam
et prion es semper
id egestas aret

Connected
care for
everyone

If you like being on the front
lines of the leading edge,
GE HealthCare has a place
for you. Join us.

Find out more

Maintain our

! momentum.
. = - i :
\ P 4 &) e D Comman ,, 7

@ GE HealthCare @ GE HealthCare

© 2024 GE HealthCare. GE is a trademark of General Electric Company used under trademark license.
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Photography Principles

Authentic

Our photography is genuine and real.

Our photography should feel more like photojournalism,
where the subject and story exist in a real-life environment.

Human Spontaneous Diverse

Reflects our human condition by We embrace unplanned shots where We proudly represent people

showing real people with real people aren't paying attention to the of all ages, body types, physical

emotions and reactions. camera. states and abilities, ethnicities,
. and cultural backgrounds.

Portrays people as they are in Captured from a natural perspective

the moment, never contrived. and avoids extreme angles.

GE HealthCare Brand Guidelines Training | April 2024 © 2024 GE HealthCare. GE is a trademark of General Electric Company used under trademark license. 19



Authentic

R,
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i Ty
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Spontaneou
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Imagery on The Beat

Imagery guidance & resources

Photography style Widen DAM

* Our photography style is warm, genuine, and real * Widen is our image repository

* Think photojournalism * Login with your SSO

» Please contact brand.health@gehealthcare.com if * If you need to grant an agency access to Widen,
you are planning a photoshoot please contact brand.health@gehealthcare.com

Explore momentsimpacted by our
workin healthcare.
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Photography DAM Dashboard
April 2024

Top Categories Downloads
Last 30 days
g
543
3 Photos
Downloads

Total by month
600
500
400
300
200
100

0
January 2024

Next Uploads

Florence part 2, South

Carolina shoot

M People M Environmental

M Science & Technology Products M Portraits Stock

GE HealthCare Presentation name | Month Year Use Insert Header/Footer to update the disclosure

New Uploads

Pending Uploads
Last 30 days
Photos Photos
February 2024 March 2024
Total assets

Humber River

Beijing, China

992
ELT Leadership Photos

Photos

Goal 2023 Photo 1000

© 2023 GE HealthCare. GE is a trademark of General Electric Company used under trademark license.
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Logo & Monogram

There are three logo versions available for various scenarios

7 Horizontal (primary)
GE Healthcafe The horizontal version is our main logo, and should be used

across most applications for consistency and maximum impact.

Stacked (rare exceptions for limited space applications only) ,@
Our stacked logo is to be used only when space constraints prevent the use .
of the primary horizontal logo. Usage of the vertically stacked logo GE HealthCare

configuration requires approval by GE HealthCare’s Brand Team.

Platform (special use)

The Platform logo is used in special instances such as advertising where
the logo must appear on imagery and legibility of the logo is key. For more
details on use case scenarios, see our Platform logo section.

GE HealthCare Brand Guidelines Training | April 2024 © 2024 GE HealthCare. GE is a trademark of General Electric Company used under trademark license. 27
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Font guidance

Important updates

OlKoquVLKn Slaknpuén ya ta . .
SO u rce VBTV TG TIPETECC, « Source Sans Pro is no longer an open source font, so it

must be downloaded from The Beat or from the
Bceobuiasi peknapaums npae

S a n S P rO 4YenoBeKa YTo BHUMaHMe. Agency Brand Portal
Emﬁﬁﬁﬁr%fﬁﬁﬁ

v « Source Sans Pro has wide language support for Latin

script, Western and Eastern European languages,
a C f;*}ua?uﬁ”o' Up= Vietnamese, Pinyin Romanization of Chinese, and

Navajo
s | NE FLLERDC 3%
$£€TM@,00? 5’4%3714’@2-?“/. °

We use Source Han Sans for Traditional Chinese,
Simplified Chinese, Korean, and Japanese
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Email signatures

Key information:

v Names and GE HealthCare are bold,
Compassion Purple

v' 10pt Source Sans Pro regular font

v" Pronouns - optional, on the same line as
your name in Source Sans Pro regular,
Compassion Purple

v" Remote workers may use state and

country address lines to designate time

zones

Do not include the logo in your signature

One optional link for campaigns or

newsletters can be included at the end

AN

GE HealthCare
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Email signatures on

The Beat

Example Standard Email Signature

ﬁ Untitled - Message (HTML) & Search — (m} =
File  Message Insert Draw Options Format Text Review Help Acrobat

ﬂl Attach File = ':,LI Pall : Signature ~

A
To
=
Send Cc
subject
-

Ta whaorm it may cancern,
This a sample emai| with a standard email signature.
Simcerely,

Given Mame Surname [PranaunProfoun Prendan)
Title placed here

GE HealthCare

Address Line 1

Address Line 2

Address Line 3

Courtry

[ -1 123 456 7250

O+1123 456 TEAD

F+1123 455 7a50
givensurnarmeipgenealthcare.com

gehealthcare.com

Campaign links can go at the =nd

Example Remote Worker Email Signature

GR  Untitled - Message [HTML) 2 Search 0 s

File  Message Insert Draw Options Format Text Review Help Acrobat

ﬂj Attach File ~ E" Poll Z Signature ~

e
Ta
p=3
Send C
ubjex
To wham it may concern,
This a sample emall with a remote worker emall signature.
Sincerely,
Given Name Surname (Pronoun/ProfnounProngun)
Title placed here
GE HealthCara
State Country
1 =1 123 4% Ta50
givensurnarme@gehealthcare.com
gehealthcare.com
Campaign links can go atthe &nd
© 2024 GE HealthCare. GE is a trademark of General Electric Company used under trademark license.

29


https://thebeat.gehealthcare.com/content/news/article/65cdfc5bf99d4d4395ab55ae
https://thebeat.gehealthcare.com/content/news/article/65cdfc5bf99d4d4395ab55ae

GE HealthCare Brand Guidelines Training | April 2024 © 2024 GE HealthCare. GE is a trademark of General Electric Company used under trademark license. 30




Addendums

Co-creating
the next
generation
of care

Empowering
healthcare's

» Infographic guidelines 7 b merwm BE®

. : e : j Here | &
Merchandise guidelines - interim (pg. 88) e

« Photography guidelines | I/ 3] ofheatth

» Stationery guidelines
* Uniform guidelines

Global scale that
delivers on local needs
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3"d Party Brand Usage & Co-Branding

Guidelines in progress...

* Brand team is developing co-branding guidelines, with a priority focus on guidelines
for working with channel partners

Submit requests

| | | through this form
« Brand Council meets weekly to review requests to use GE HealthCare brand in . .
conjunction with 3 parties. Key information: for review in the

* Vendors/Suppliers - We typically do not permit use of the GE brand for their own wee kly B ran d
promotional purposes due to the risk of implied endorsement

* Guidelines expected to be finalized in Q2

* Co-branding - GE HealthCare’s name or logo should not be used in combination with any CO unci l m eetl n g
third-party trademarks, names, or logos

* Partners/Sponsorships/JVs - Any use of the “GE HealthCare” name or logo by a third party
in connection with any partnership, sponsorship, or any other collaboration requires
approval

* You must use an apostrophe when you are referring to a product or service that GE
HealthCare is offering, e.g. GE HealthCare’s Pension Plan

GE HealthCare Brand Guidelines Training | April 2024 © 2024 GE HealthCare. GE is a trademark of General Electric Company used under trademark license. 32
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Brand Migration: 2024 “Big Rock” priorities

Governance, MarCom, and Master Brand workstreams - Guidelines | Tools | Templates

GE HealthCare

Acquisition Playbook

Brand Architecture
Wrap of P1 Strategy
Touchpoint Expressions

Naming Strategy

Brand Governance
Program

Brand Guideline 1H 2024
Update

Photos for Widen (DAM)
Product Migration
Sign Family Design (acilities)

Signage & Environment
Guidelines for facilities

Website Guidelines

Brand Photo/Video
Shoot (1)

Co-Branding Guidelines
(P1 Channel Partners)

Photos for Widen (DAM)

Trade Show & Event
Guidelines

Brand Guidelines Training | April 2024

Brand * Co-Branding Guidelines
Governance Program _ (P2 - All other partnerships)

Rollout & Training * Photos for Widen (DAM)

Brand Guidelines 2H
2024 Update

Photos for Widen (DAM)

© 2024 GE HealthCare. GE is a trademark of General Electric Company used under trademark license. 33
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The Beat

Resources for
Applying the Brand

Brand @ The Beat

Applying the Brand
= M Ouw guidelnnes
gz 47"

Photography

Ad d Itl ona l resources — Additional Brand resources

GE HealthCare

' ool Merchandise and promational items

-

Campaign resource
Apel 122t 151 pm

Resources available on the Agency Brand Portal
for agencies & contractors

Presa relesss anz golcy secument

Join a Drop-in Session or email
brand.health@gehealthcare.com with questions.

© 2024 GE HealthCare. GE is a trademark of General Electric Company used under trademark license. 35
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